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Advertising involves the process where in a message is designed so as to pro-
mote a product,a thought,an idea or even a service.Advertising is a very wide 
concept which is perceived differently by different schools of thought and thus 
has many definitions to advertising area a simpler one would be that it is a pub-
lic promotions of a product on a service advertising is a from of communication 
intended to persuade an audience to take some action.From the above we can 
infer that advertising is promotion of a product or service.It is done by compa-
nies to maximixe sales,to launch a new product in the market.Companies pay a 
premium for doing this promotion.Advertising could be done through billboards 
and various media’s like,print,outdoor/indoor and so on.Advertising is an old as 
civilization and has been used as the means of communication to buy and sell 
the goods and service to the society.Advertising is an important tool of promo-
tion that can create wonders with beautiful words to sell product,service or idea.
Advertising has,acquired great importance in the modern Indian characterized 
by tough competition in the market and fast changes in technology and fashion 
and taste of customers.Today as per the changing marketing situation advertis-
ing is not the only sufficient medium so as to create the long lasting  impact on 
the consumer.Thus the concept of integrated marketing communication is gain-
ing considerable momentun due to challges faced by the advertising in design-
ing and implementing their advertising communication message.

DEFINITIONS OF ADVERTISING

Introduction Of Advertising

1. American Marketing Association has defined advertising as “any paid form 
of non-
personal presentation of ideas, goods and services by an indentified sponsor”.

2. According to Webstar, “Advertising is to give public notice or to announce 
publicity”.

3. According to Gardner, “Advertising is the means of mass selling that has 
grown
 up parallel with and has been made necessary to mass production”.

FEATURES OF ADVERTISING

1. Communication : Advertising is means of mass communication 
reaching the masses. It is a non-personal communication because it is ad-
dressed to masses.
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2. Information : Advertising informs the buyers about the benefits they would 
get whe they purchase a particular product. However,the information given 
should be complete and true.

3. Persuasion : The advertiser expects to create a favourable attitude which 
will lead to favourable actions. Any advertising process attempts at converting 
the prospects into customers. It is thus an indirect salesmanship and essentially a 

persuasion technique.
4. Profit Maximisation : True advertising does not attempt at maximising 
profits by increasing the cost but by promoting the sales. This way It won‟t lead to 
increase the price of the product.Thus, it has a higher sales approach rather than 
the higher-cost
approach.

5. Non-Personal Presentation : Salesmanship is personal selling whereas 
advertising is non-personal in character. Advertising is not meant for anyone indi-
vidual but for all. There is absence of personal appeal in advertising.

6. Identified Sponsor : A sponsor may be an individual or a firm who pays for 
the advertisement. The name of reputed company may increase sale or products. 
The product gets good market because of its identity with the reputed corporate 
body.

7. Consumer Choice : Advertising facilitates consumer choice. It enables 
consumers to purchase goods as per their budget requirement and choice. Right 

choice makes consumer happy and satisfied.

8. Art, Science and Profession : Advertising is an art because it 
represents a field of creativity. Advertising is a science because it has a body
 of organised knowledge. Advertising is profession is now treated as a 
profession with its professional bodies and code of conduct for members.

9. Element of Marking Mix : Advertising is an important element of 
promotion mix. Advertising has proved to be of great utility to sell goods and 
services.Large manufactures spend crores of rupees on advertising.

10. Element of Creativity : A good advertising campaign 
involves lot of creativity and imagination. When the message of the 
advertiser matches the expectations of consumers, such creativity 
makes way for successful campaign.
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Classification of Advertising

There are several branches or types of advertising which can 
be used by the companies

Print Advertising - The print media has been used for advertising since 
long. The newspapers and magazines are quite popular modes of advertis-
ing for different companies all over the world. Using the print media, the 
companies can also promote their products through brochures and fliers. The 
newspaper and magazines sell the advertising space and the cost depends 
on several factors. The quantity of space, the page of the publication, and the 
type of paper decide the cost of the advertisement. So an ad on the front page 
would be costlier than on inside pages. Similarly an ad in the glossy supple-
ment of the paper would be more expensive than in a mediocre quality paper.

Newspaper Advertising
Newspaper advertising includes publications such as national, local and com-
munity newspapers. According to Dun & Bradstreet, small businesses have an 
advantage over national businesses when it comes to newspaper advertising. 
Depending on the location of your business, advertising in a national news-
paper such as "USA Today" might not make sense. If the goal of your business 
is to attract local customers, then advertising in a neighborhood or small local 
newspaper is an effective way to reach your target audience. The price of your 
print ad depends on the newspaper's popularity and your ad's size. With so 
many different ad sizes available, you can probably find a size that fits your 
budget. You also might have bargaining room with a small newspaper that 
you wouldn't have with a national newspaper.

ADVERTISING

PRINT BROADCAST OUTDOOR
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Magazine Advertising
Magazine advertising includes advertising in regional and national magazines. 
Magazines present an effective way to brand your business. A magazine gives you 
freedom to focus on creating an ad that's visually appealing. Appearances might 
not count as much if your goal is to simply attract customers. However, appearanc-
es count when you're working to increase your visibility and build a public image. 
Magazine print ads run the gamut when it comes to cost. An ad can cost a few hun-
dred dollars or anywhere from $2,000 or more -- depending on the magazine. It's 
important to focus on advertising in magazines favored by your target audience. 
A national maternity magazine is probably not the best place to run a $2,000 full-
page color ad for your startup skateboard company. On the other hand, a $800 
display ad in a local magazine that targets skateboarders or teenagers might pay 
for itself.
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Poster Advertising
A poster is any piece of printed paper designed to be attached to a wall or verti-
cal surface. Typically posters include both textual and graphic elements, although 
a poster may be either wholly graphical or wholly text. Posters are designed to 
be both eye-catching and informative. Posters may be used for many purposes. 
They are a frequent tool of advertisers (particularly of events, musicians and 
films), propagandists, protestors and other groups trying to communicate a mes-
sage. Posters are also used for reproductions of artwork, particularly famous 
works, and are generally low-cost compared to original artwork.
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Billboard Advertising

A billboard (sometimes also called a hoarding in the UK and many other parts of 
the world) is a large outdoor advertising structure (a billing board), typically found 
in high-traffic areas such as alongside busy roads. Billboards present large adver-
tisements to passing pedestrians and drivers. Typically showing large, ostensibly 
witty slogans, and distinctive visuals, billboards are highly visible in the top des-
ignated market areas. Bulletins are the largest standard-size billboards. Located 
primarily on major highways, expressways or principal arterials, they command 
high-density consumer exposure (mostly to vehicular traffic). Bulletins afford great-
est visibility due not only to their size, but because they allow creative "customizing" 
through extensions and embellishments.
Posters are the other common form of billboard advertising, located chiefly in com-
mercial and industrial areas on primary and secondary arterial roads. Posters are 
a smaller format than bulletins and are viewed principally by residents and com-
muter traffic, with some pedestrian exposure.
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Pamphlet Advertising

A pamphlet is an unbound booklet (that is, without a hard cover or bind-
ing. It may consist of a single sheet of paper that is printed on both sides 
and folded in half, in thirds, or in fourths (called a leaflet), or it may con-
sist of a few pages that are folded in half and saddle stapled at the crease 
to make a simple book.
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Brochure
A brochure is a flyer, pamphlet or leaflet that is used to pass information about 
something. Brochures are advertising pieces mainly used to introduce a company 
or organization and inform about products and/or services to a target audience. 
Brochures are distributed by radio, handed personally or placed in brochure racks. 
They may be considered as grey literature. They are usually present near tourist 
attractions.
The most common types of single-sheet brochures are the bi-fold (a single sheet 
printed on both sides and folded into halves) and the tri-fold (the same, but folded 
into thirds). A bi-fold brochure results in four panels (two panels on each side), 
while a tri-fold results in six panels (three panels on each side).
Other folder arrangements are possible: the accordion or "Z-fold" method, the "C-
fold" method, etc. Larger sheets, such as those with detailed maps or expansive 
photo spreads, are folded into four, five, or six panels. When two card fascia are 
affixed to the outer panels of the z-folded brochure, it is commonly known as a "Z-
card".
Booklet brochures are made of multiple sheets most often saddle stitched, stapled 
on the creased edge, or perfect bound like a paperback book, and result in eight 
panels or more.
Brochures are often printed using four color process on thick, glossy paper to give 
an initial impression of quality. Businesses may print small quantities of brochures 
on a computer printer or on a digital printer, but offset printing turns out higher 
quantities for less cost.
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Broadcast Advertising

Broadcast Advertising - This type of advertising is very popular all around the 
world. It consists of television, radio, or Internet advertising. The ads on the televi-
sion have a large audience and are very popular. The cost of the advertisement 
depends on the length of the ad and the time at which the ad would be appearing. 
For example, the prime time ads would be more costly than the regular ones. Ra-
dio advertising is not what it used to be after the advent of television and Internet, 
but still there is specific audience for the radio ads too. The radio jingles are quite 
popular in sections of society and help to sell the products.

A radio ad must be aired several times before it actually sinks in the minds of the 
consumers. Thus the frequency of the ad is important. The type of your target 
audience is also important. Therefore, one must do a research on which type of 
audience listens to which channels if they want the ads to be successful. The voice 
talent in the commercial should be taken keeping in mind the type of audience 
and the type of commercial.

Radio Advertising

Television Advertising

The television advertising is usually considered the advertising for the cor-
porate giant, though even the small businesses can benefit from it. A strong 
audio and video combination is a must for the success of the commercial. But 
it is also important that the audio and video should function well without each 
other. For example, if a person is not viewing the TV but just listening to it, s/
he should get the idea and vice versa.
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It is extremely important that whatever has been advertised in the commercial is 
true. For this reason, organizations such as Federal Trade Commission (FTC) are 
there to monitor the commercials on television and radio. This ensures that the 
advertisers are not making any false claims to lure consumers to buy their prod-
ucts.

Most of the radio and television advertisements are paid though there are some 
public service ads which can be aired for free. The advertisers usually have to pay 
for the spot which lasts for 30 seconds. In rare cases, this spot can increase to 60 
seconds too.

These days radio and television ads are prepared by advertising agencies for their 
clients. They understand the need of the client and make the commercial keeping 
in mind the current state of affairs. Broadcast advertising has become a very es-
sential part of marketing in recent times. Companies allocate specific budget for 
radio and television ads and make an estimate of how much revenue they can 
earn through broadcast advertising. For example, marketing consultants are hired 
to determine the return on investment (ROI) for spending on radio and television 
ads. Sometimes the marketing consultants of these businesses run sample ads to 
judge its popularity among the viewers.

The TVC opens with a fami-
ly driving on a highway. The 
boy sitting next tohis father 
who is driving says, "Dad or 
kitni der yaar

The father replies, "Bas do 
minute pahunch hi rahe 
hai..." The boy is in the 
emergency situation as he 
need to urgently go to toilet.

His sister sitting behind 
plays the song,'Hum ko 
mann ki shakti dena...' to 
tease him even more and 
starts giggling.

The boy gets pissed off and 
turns to her and shouts, 
"Very funny!" Everyone in the 
car starts laughing loudly.

His mother also laughing 
hits his father and says, 
"Stop it yaar!" and they stop 
at a petrol pump for him to 
go to the toilet.

The boy gets off the car and 
rushes to the mobile toilet 
but finds it closed from in-
side. He bangs on the door.
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Internet Advertising

Internet or online advertising uses the Internet or the World Wide Web for the pur-
pose of attracting consumers to buy their product and services. Examples of such 
advertising include ads on search engine result pages, rich media ads, banner ads, 
social network advertising, and email marketing and so on. Online advertising 
has its benefits, one of them being immediate publishing of the commercial and 
the availability of the commercial to a global audience. But along with the ben-
efits come the disadvantages too. These days, advertisers put distracting flashing 
banners or send across email spam messages to the people on a mass scale. This 
can annoy the consumers and even the real ads might get ignored in the process. 
Therefore, ethics in advertising is very important for it to be successful.

Whatever the mode of advertising, broadcast advertising is an inherent part of any 
advertising campaign these days.

His father and sister laugh at 
him from inside the car while 
his mother also laughing but 
to calm her son says, "Stop it 

The boy gets frustrated but 
waits for his turn. A mes-
sage appears on screen 'In-
troducing Vodafone music, 
listen and download from 
500000 songs.
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Outdoor Advertising

Outdoor advertising communicates the message to the general public through 
highway billboards, transit posters and so on. Outdoor advertising is a very im-
portant form of advertising as the ads are huge and are visible to one and all. The 
important part of the advertising is that the message to be delivered should be crisp 
and to the point. Though images can be used, but they cannot be used in excess. 
Everything should be presented to the viewer in such a format so that the viewers 
make up their mind to buy the product or service.

The message to be delivered can be an ad to buy a product, take a trip, vote for 
a politician, or give to a charity. According to Outdoor Advertising Association of 
America (OAAA), millions of dollars are being spent on outdoor advertising each 
year and the figures are expected to grow. This is due to the fact that outdoor traffic 
keeps on growing every year and hence the target audience for outdoor advertis-
ing is ever increasing.

The print and newspaper advertising takes up a huge part of advertising but out-
door advertising is unique in its own way. It is an extremely cost-effective method 
of advertising. All you need to do is to design a billboard and get it printed as com-
pared to the television advertising where an entire 30 second commercial has to be 
designed. If the outdoor ads are strategically placed, it can guarantee substantial 
exposure for very little cost. That is why outdoor advertising is very cost-effective.

Different industries make use of outdoor advertising in their own different way. For 
example, eating joints and eateries on the highway make use of highway billboards 
to draw the customer to have a bite and rest a little at their joint. Mac Donalds and 
Subway are the excellent examples. The automobile and tourism industries make 
use of the billboards to advertise their products and tourism plans. These are way 
too successful because of the fact that people on the highway are on the lookout 
for such information.

Apart from the billboards, there are several other forms in which outdoor 
advertising can take place. For example, beverage companies make use of 
sporting events and arenas to showcase their products. For example, Coca 
Cola was one of the FIFA World Cup sponsors. Other places where you can 
see outdoor advertising are:
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taxicabs.
buses.
railways.
subways and walls on which murals are painted.

All these forms of outdoor advertising are very popular and 
extremely cost effective.

The OAAA has divided the Outdoor Advertising into four major categories: 
Billboards - These usually account for almost half of the revenue of outdoor 
advertising. Then there is transit system and mobile advertising which also 
takes up a major pie of outdoor advertising. Advertising on public furniture is 
also used comprehensively these days globally. Last but not the least is alter-
native advertising. Such advertising can be in the form of Corporate blogging 

which is an important form of advertising these days.
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Types, Forms or Kinds of Outdoor Advertising
Outdoor advertising may take any of the following forms: 

1. Posters : This is the most common and popular form of outdoor advertising. 
These are exhibited on a hoarding or on walls, roofs, fences, chimneys etc. A really 
commanding effect can be produced by posters which cost less than any other ad-
vertising media. Design is the basis of all poster-advertising. These mostly contain
pictures. Advertising for a movie is done in this way. Even where no pictures are 
used, the proper arrangement of lettering is important. The posters should be 
simple, attractive and capable of telling its story at a glance. Posters also give con-
siderable scope for the use of suitable and attractive colours. Humour can also be 
used withadvantage in poster-advertising.

2. Vehicle Advertising : It refers to moving advertisement. It consists of plac-
ing posters or playcards inside or outside vehicles such as trams, buses, taxies, 
delivery-vans, railway carriages etc.The main advantage of this system is the small 
space available for such posters. These posters are fairly sighted by the eyes and 
can be easily read. This method is a very common media and is considered to be 
very effective.

3. Electric Displays and Signs : Signs illuminated by electricity are today to 
be seen in large number in cities. This is the most modern and the most attractive 
form of outdoor display. It may consist of wooden letters studded with bulbs. Some-
times with a view to attract the attention, coloured bulbs are used and the
colours are changed at short intervals. Another device used to attract attention is 
to turn on the light on each letter at a time to give the impression of the sign being 
written by an invisible hand.

4. Neon Signs : There are brilliantly coloured tubes available in various 
shades. These can be of the still or the flashing type. These signs are more at-
tractive and interesting than the signs built up by a number of electric bulbs.

5. Sandwitchmen : They are hired persons and properly dressed who 
walk in the streets in a procession with boards, posters and notices placed 
about them. The idea is to attract the attention of the public. The cinema-
theatres usually arrange this kind of advertising media when a new picture is 
released.
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Advertising Managment

Advertising simply put is telling and selling the product. Advertising Management 
though is a complex process of employing various media to sell a product or ser-
vice. This process begins quite early from the marketing research and encompasses 
the media campaigns that help sell the product. Without an effective advertising 
management process in place, the media campaigns are not that fruitful and the 
whole marketing process goes for a toss. Hence, companies that believe in an ef-
fective advertising management process are always a step ahead in terms of sell-
ing their goods and services.

As mentioned above, advertising management begins from the market research 
phase. At this point, the data produced by marketing research is used to identify 
what types of advertising would be adequate for the specific product. Gone are 
the days when there was only print and television advertising was available to the 
manufacturers. These days apart from print and television, radio, mobile, and In-
ternet are also available as advertising media. Advertising management process 
in fact helps in defining the outline of the media campaign and in deciding which 

If you wish to make the advertising effective, always remember to include it from 
the market research time. Market research will help to identify the niche segment 
of the population to which the product or service has to be targeted from a large 
population. It will also identify why the niche segment would opt for the product or 
service. This information will serve as a guideline for the preparation of advertising 
campaigns.
Once the niche segments are identified and the determination of what types 
of advertising will be used is done, then the advertising management fo-
cuses on creating the specifics for the overall advertising campaign. If it is a 
radio campaign, which type of ads would be used, if it is a print campaign, 
what write ups and ads will be used, and if it is a television campaign, what 
type of commercials will be used. There might also be a mix and match ad-
vertising in which radio might supplement television advertising and so on. 
It is important that through advertising management the image is conveyed 
that all the strategies complement each other. It should not look to public 
that the radio advertising is focusing on something else while television on 
something else. The whole process in the end should benefit the product or 
service.

25

ADVERTISING AND      
PR

O
M

O
TI

O
N



The role of people designing the advertising campaign is crucial to its success. 
They have been trained by seasoned professionals who provide the training in the 
specific field. Designing an advertising campaign is no small a task and to under-
stand the consumer behavior from the data collected from market research is a 
very important aspect of the campaign. A whole lot of creativity and inspiration is 
required to launch an adequate advertising campaign. In addition, the manage-
ment skills come into play when the work has to be done keeping the big picture 
in mind. It would be fruitful for the company if the advertising campaign lasts well 
over the lifetime of a product or service, reach the right customers, and generate 

IMPORTANCE OF ADVERTISING

Advertising has become an essential marketing activity in the modern era of large 
scale production and serve competition in the market. It performs the following 

1. Promotion of Sales : It promotes the sale of goods and services by inform-
ing and persuading the people to buy them. A good advertising campaign helps in 
winning new customers both in the national as wet as in the international markets.

2. Introduction of New Product : It helps the introduction of new products 
in the market. A business enterprise can introduce itself and its product to the pub-
lic through advertising. A new enterprise can't make an impact on the prospective 
customers without the help of advertising. Advertising enables quick publicity in the
market.

3. Creation of Good Public Image : It builds up the reputation of the 
advertiser. Advertising enables a business firm to communicate its achieve-
ments in an effort to satisfy the customers' needs. This increases the goodwill 
and reputation of the firm which is necessary to fight against competition in 
the market.
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5. Research : Advertising stimulates research and development activities. Ad-
vertising has become a competitive marketing activity. Every firm tries to differen-
tiate its product from the substitutes available in the market through advertising. 
This compels every
business firm to do more and more research to find new products and their new 
uses. If a firm does not engage in research and development activities, it will be out 
of the market in the near future.

6. Education of People : Advertising educate the people about new products 
and their uses. Advertising message about the utility of a product enables the peo-
ple to widen their knowledge. It is advertising which has helped people in adopting 
new ways of life
and giving-up old habits. It has contributed a lot towards the betterment of the 
standard of living of the society.

7. Support to Press : Advertising provides an important source of revenue 
to the publishers and magazines. It enables to increase the circulation of their 
publication by selling them at lower rates. People are also benefited because 
they get publications at cheaper rates. Advertising is also a source of revenue for 
TV network. For instance, Doordarshan and ZeeTV insert ads before, in between 
and after various programmes and earn millions of rupees through ads. Such 
income could be used for increasing the quality of
programmes and extending coverage.

4. Mass Production : Advertising facilitates large-scale production.Advertising 
encourages production of goods in large-scale because he business firm knows 
that it will be able to sell on large-scale with the help of advertising. Mass produc-
tion reduces the cost of production per unit by the economical use of various fac-
tors of
production.
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8.Important for the customers

Just imagine television or a newspaper or a radio channel without an advertise-
ment! No, no one can any day imagine this. Advertising plays a very important 
role in customers life. Customers are the people who buy the product only after 
they are made aware of the products available in the market. If the product is not 
advertised, no customer will come to know what products are available and will 
not buy the product even if the product was for their benefit. One more thing is 
that advertising helps people find the best products for themselves, their kids, and 
their family. When they come to know about the range of products, they are able 
to compare the products and buy so that they get what they desire after spending 

TYPES OF ADVERTISING

Advertising is also classified according to their functions and
role. Some of the important classifications of advertising are as
follows :
1. Social Advertising : Social Advertising is undertaken by noncommercial 
organisations such as Trust, Societies, Associations etc. The main objective of Social 
Advertising is to work for social
cause. Advertisements for collecting donations for war victims or for victims of nat-
ural calamities, sales of tickets for a show etc. are examples of Social Advertising.
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2. Political Advertising : Political advertising is undertaken by political parties 
to motivate the general public in favour of the ideology of the party in question. 
Political advertising are intensively made during election times to gain favour of 
the voters. Such 28 advertising promote plans and policies of the concerned party. 
It also try to expose weaknesses of the opposition with a view to
convince the voters to vote for their party candidates. Some political advertisement 
are also made to assist the Government to implement its schemes for rehabilita-
tion and national reconstruction. Mumbai Regional Congress Committee children 
by communal riots in Mumbai under the scheme of
National Foundation for Communal Harmony. Advertisements issued by a political 
party is essentially a political advertising.
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3. Advocacy Advertising : We often come acrossed advocacy advertised 
relating to the use of family planning methods.Conservation of scarce resources, 
maintaining green environment.An extreme example occurred in the 1960s, when 
a private citizen bought a two-page advertisement in the New York Times at a cost 
of $12,000 to offer his peace plan for ending the war in Vietnam. In1974, Mobil 
Oil Company began advocacy advertising concerning the need for offshore oil 
drilling to alleviate the energy crisis that existed at the time. NBC accepted the tel-
evision commercial, but ABC and CBS did not, because of the controversial nature 
of the topic. As a result, Mobil Oil Company took out full-page newspaper ads, 
which reproduced in print the visuals and text for the commercial.

This is designed to alert people to the fact that such ads are not editorials or 
informational pieces, but are specifically advertisements. Companies can place 
advocacy advertising on billboards, in print magazines and newspapers, online, 
and on television.In fact, many advertisin firms consider candidates who have 
completed advertising internships far more attractive than those who have not. If 
you are planning to begin your career in advertising in the creative department of 

an advertising firm, a bachelor's degree may not be as essential.

4. Advertising by Google
Ponds Age Miracle : Looking young is now really easy Get Ponds tips and tricks! 
www.Ponds.in
Use Olay Total Effects : www.Olay.in/SkinCare
Tips for Beautiful Skin : Get the right beauty tips for your skin
from the Experts. Apply Now! KayaClinic.com
Gym Management Course : Learn how to successfully manage a
Gym, Fitness Club or a Health Club! www.keleven.com
Admissions Open For MSW : Study MSW in Amrita College. Download free 
application here! www.amrita.edu/MSW
ICICI Health Care Plans : One Health Policy For Entire Family No
CheckUp or Paperwork. Buy Now! ICICILombard.com
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5. Retail Advertising : Retail advertising is the advertising by retailers who 
usually sell goods direct to the customers. Retail advertising has such objectives as 
: (i) to sell the stock; (ii) to establish the identify of business; (iii) to attract personal, 
telephone or mail order shoppers. Retail advertising is done through window dis-
play, neon signs, posters, leaflets etc. It is usually local in character. The various 
advertising approaches of Akbarallys,Amarsons, Asiatic Departmental Stores are 
the examples of retail advertising.
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6.Corporate Image Advertising : 

Corporate Image advertising designed or aimed to create a proper attitude towards 
the seller and to build goodwill or image for the advertiser (manufacturing concern 
or the selling concern) rather than to sell a specific product or service. Institutional 
advertising is done to build good public

relations image in the market for the marketer and a patronage for its product or 
products. Institutional advertising can therefore be patronage advertising and pub-
lic relations service advertising.Public relations institutional advertising is aimed to 
create a favourable image of the company (advertiser) among employees, inves-
tors or general public. Public service institutional advertising
aims at changing the attitudes or behaviour of the people to the good of the com-
munity or public at large. Patronage advertising is aimed to attract customers by 
appealing to their patronage buying motives rather than product buying motives. 
Most of the companies are successful in making their image in the minds of the 
people by using their names, such as „Bata, „Tata, „Dunlop, „J.K., „BombayDyeing 

etc.
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7.Internet Advertising : The Internet facility has been around for
some 30 years. It actually began in the early 19608 in USA, where the U. S. De-
partment of Defense saw it as a means of supercomputer communication for re-
searchers and military facilities across the country. Until its commercial explosion 
in 1990s, the Internet remained a relatively obscure network of linked computers
- mostly by academics, military researchers, and scientists around the world to 
send and receive electronic mail, transfer files, and find or retrieve information 
from databases –At present, Internet the fastest growing medium in history,
offers incredible opportunities for a wide range of people in both business and ad-

vertising. For advertisers, there is a whole new world of potential customers.

8. Product Advertising : Product Advertising refer to the advertising of tangi-
ble product. It is for the marketing of the product advertising as a powerful instru-
ment has emerged. A product may be anything in which a trader deals or trade. A 
product may be tangible of intangible. Products like radio, soap, pen cloth etc. are 
tangible products and services of professional people like doctors,
lawyers, engineers etc. are intangible products.The fundamental of any advertis-
ing campaign is to establish the fact that among the substitutes the product adver-
tised is the best. Thus product is the heart of any advertising programme.
Advertising makes possible for the smooth entry of the new product in to the mar-

ket.
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Service Advertising : Service advertising is designed to operate in the public 
interest. It is undertaken to seek public welfare and social development. It is in the 
nature of non-commercial institutional advertising. In this type of advertising, the 
objective is to put across a message intended to change attitudes or behaviour
and, as a result, benefit the public at large. It is generally used by government and 
other organisations to promote public welfare.We often come across advertise-
ments focusing on the need of small family norms, functional literacy and environ-
mental sanitation and so on. The Government of India and many industrial houses
have been sponsoring adverting campaigns pertaining to family planning pro-
grammes, national integration, employment assistance schemes, cleanliness cam-
paigns, need for vaccinations, anti-dowry cause, drug addiction, AIDS, wildlife 
preservation, road safety measures, adult literacy programmes, etc. Today, most of 
the manufactures and businessmen have also started issuing advertisements in the 
interest of the public. Advertisements released by the Indian Railway appealing to 
the public to take care of public properties and ads released by Cancer Society of 
India for free Cancer check-up, are for socially relevant causes. Many
companies have also taken up public causes such as supporting a leprosy eradi-
cation programme, avoiding pollution, safe driving, blood donation drive etc., by 
resorting to public service advertising.To create awareness of AIDS and its preven-

tions Lintas has designed TV/film/video campaign.
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Media Strategy in Advertising

Every work to be done needs a plan of action so that the work is done in a desired 
and correct manner. Media Strategy plays a very important role in Advertising. The 
role of Media Strategy is to find out the right path to transfer or say deliver the mes-

sage to the targeted customers.

How many people see or hear or read all the advertisements or promotional offers 
and buy the product or service? The basic intention of media strategy is not only 
procuring customers for their product but also placing a right message to the right 
people on the right time and of course that message should be persuasive and rel-
evant. So, here the planners of the organization decide the Media Strategy to be 
used but keeping the budget always in mind.

The Media Strategy process has three “W”s to be decided. They are

Where to advertise ?
When to advertise ?
What media type to use ?
Where is the place for showing or delivering advertisement. In short it means the 
geographical area from where it should be visible to the customers who use or are 
most likely to use the product or services offered. The place does not mean only TV 
or radio but it can also be newspapers, blogs, sponsorships, hoardings on roads, 
ads in the movie break in theatres, etc. The area varies from place to place like it 

can be on national basis, state basis and for local brands it can be on city basis.

When is the timing to show or run advertisement. For e.g. you cannot show 
a raincoat ad in the winter season but you need to telecast ad as soon as 
the summer season is coming to an end and rainy season is just about to 
begin. The ad should be delivered with perfect timing when most customers 
are like to buy the product. The planners need to plan it keeping the budget 
in mind as the maximum of 20% of revenues of the company can be used in 
the advertisement section. Different products have different time length for 
advertisements. Some products need year long ads as they have nothing to 
do with seasonal variations e.g. small things like biscuits, soaps, pens, etc and 
big services like vehicle insurance, refrigerators, etc. Some products need for 
three or four months. E.g. umbrellas, cold creams, etc. So the planners have 
to plan the budget according to the time length so that there is no short of 
money at any time in this process.
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What is what type of media is to be used for delivering the message.

There are basically two media approaches to choose from.

Scope of Advertising

The indian advertising industry is up coming and has a lot of 
promise.However there is a lot competition and so only the hard 
working and efficient companies will survive what  matters most 
in this sector is knowlege and experience of the work and the 
industry.The better the research and analysis done by following 
characterstic’s it service are a boon as they can be used to de-
velop better communications packages for clients all over.Much 
better and advanced print,tv and web media.A lot of the Indian 
agencies have global connections thus increasing the pool of 
resources and ideas.we also have global connections, yhus in-
creasing the pool of resources and ideas.We also have good 
pool of human resources to provide the necessary solution.The 
vst population.The vast population base in India is always an 
advantage. 

Advantage of Advertising

Advertising is the best way to communicate to the customers. Advertising helps 
informs the customers about the brands available in the market and the variety 
of products useful to them. Advertising is for everybody including kids, young 
and old. It is done using various media types, with different techniques and 
methods most suited.

Advertising plays a very important role in today’s age of competition. Adver-
tising is one thing which has become a necessity for everybody in today’s day 
to day life, be it the producer, the traders, or the customer.
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1.Advertising is important for the customers

Just imagine television or a newspaper or a radio channel without an advertise-
ment! No, no one can any day imagine this. Advertising plays a very important 
role in customers life. Customers are the people who buy the product only after 
they are made aware of the products available in the market. If the product is not 
advertised, no customer will come to know what products are available and will 
not buy the product even if the product was for their benefit. One more thing is 
that advertising helps people find the best products for themselves, their kids, and 
their family. When they come to know about the range of products, they are able 
to compare the products and buy so that they get what they desire after spending 

2.Advertising is important for the seller and companies produc-
ing the products

Yes, advertising plays very important role for the producers and the sellers of the 
products, because

Advertising helps increasing sales
Advertising helps producers or the companies to know their competitors and plan 
accordingly to meet up the level of competition.
If any company wants to introduce or launch a new product in the market, advertis-
ing will make a ground for the product. Advertising helps making people aware of 
the new product so that the consumers come and try the product.
Advertising helps creating goodwill for the company and gains customer loyalty 
after reaching a mature age.
The demand for the product keeps on coming with the help of advertising and de-
mand and supply become a never ending process.

3.Advertising is important for the society
Advertising helps educating people. There are some social issues also which 
advertising deals with like child labour, liquor consumption, girl child killing, 
smoking, family planning education, etc. thus, advertising plays a very impor-
tant role in society.
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Media Concentration approach
Media Dispersion Approach

In media concentration approach, the number of categories of media is less. The 
money is spent on concentrating on only few media types say two or three. This 
approach is generally used for those companies who are not very confident and 
have to share the place with the other competitors. They don’t want anyone to get 
confused with there brand name so this is the safest approach as the message 
reaches the target consumers.
In media dispersion approach, there are more number of categories of media used 
to advertise. This approach is considered and practiced by only those people who 
know that a single or two types of media will not reach their target. They place 
their product ads in many categories like TV, radio, internet, distributing pamphlets, 
sending messages to mobiles, etc.

Selection of Media Category

Whichever category is selected by the planners of the organization, they should 
select a proper media to convey their message.If the product is for a big amount 
of customers then a mass media option can be selected like TV, radio or news-
paper. The best examples for this type are detergent ads, children health drinks 
and major regular used products such as soap, shampoo, toothpastes etc.If the 
planners want to change the mind of people doing window shopping or just 
doing shopping for sake of name, then point of purchase type can be opted by 
the company. This helps the company to explain their point to the buyers and 
convince the buyers to go for their product.If the planners want to sell their prod-
uct on one to one basis, then the third option is direct response type. Here, the 
company people directly contact the customers via emails, text messages, phone 
calls or meeting for giving demos. The best example of this type of media is the 
Life cell Cord Blood Banking. They go to their customers, explain them what it is 
all about and try to convince them.Thus, this process of media strategy plays an 

important and vital role in the field of Advertising.
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Conclusion

Advertising is a promotion of a product,a thought,an idea or 
even a service. The importance of advertising is getting more 
and more awareness in modern society. Advertising is one of 
the most important things present in society today. Advertising 
using power ful media to control peoples’s choice. Advertis-
ment supplements personal selling to a great extent. Advertis-
ing has,acquired great importance in the modern Indian char-
acterized by tough compitition in the market and fast changes in 
technology, fashion and taste customers.It create an active role 
in intergrated marketing communication and good medium of 
publicity.In today;s world,Advertising is playing such an impor-
tant role that without advertising,a brand as like a person or a 
thing whose existence is unknown to world.Advertising gives a 
personal sperate identity to a brand or a company.
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