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TAKE THE PLUNGE Digital marketing
is for those with a penchant for data or
those who want to use their technical
skills in sales and marketing to commu-
nicate a brand’s message effectively

Arun Nai

ccording toa joint study
by Assocham-PwC,
smartphone users in
India are expected to grow
to 859 million by 2022. With
low-cost mobiles and easy
internet accessibility, the
number of internet users and
regional digital content is
rising
Business ecosystems will
evolve with the evolving con-
sumer needs and adoption pat-
terns. Today businesses are
reaching out fo their prospective
customers through various dig-
ital channels like search engines,
social media, email, and other
websites.

The growing influence of dig-
ital technologies makes digital
marketing a career path with
alot of potential for growth

In the next three
years, approximately
three lakh opportunities will be
generated in thedigital industry.
Universities, institutions and
ed-tech platforms are catering
tothe risingdemand by offering
relevant courses and training,

WHO IS DIGITAL
MARKETING FOR?

Anyone who has a penchant
for data, with a knack for com-
municating the brand message
through the right channels
‘would make a good digital mar-
Keter:

IT professionals who want to
usetheir technical and data skills
inmarketing, and sales/market-
ing professionals in traditional
roles arealso prime candidates.
Digital Marketing courses
are also taken by fresh gradu-
ates looking to launch their
careers and business owners
who want to scale their busi-
nesses through online channels.
To succeed in digital marketing
onemust havestrategic and ana-
Iytical thinking capabilities . The
job also demands creative and
innovative ideas along whichcan
beadapted to changing customer
preferences.

‘The top jobs are:

SEARCH/SOCIAL/DIGITAL
MARKETING ANALYST

A digital marketing analyst
is responsible for execution
and monitoring marketing
campaigns, mainly paid SEM,
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display, email marketing and
affiliate marketing campaigns.
The average salary for this role
isaround Rs 51akh p.a. but may
vary depending upon experience
and skills.

DIGITAL MARKETING
STRATEGIST

A digital marketing strate-
gist develops new strategies
to leverage market trends
through research and data
analysis, and executes those
for new product development.
Thesalary rangefor such roles is
around Rs 510 lakhper annum.

BRAND MARKETING

Abrand marketer develops solu:
tions to meet brand objectives
based on consumer insights and
data. He/she also spots trends
and technologies that play a
definingrole in consumer's lives.
using necessary tools. A digital
marketingstrategist can earn up
toRs 7-8lakhp.a. on an average.

CONTENT STRATEGIST

A content strategist plans,
develops, delivers and promotes
relevant content based on user
needs and business goals, and
also measures content market:

ing metrics. The average salary
offered for this role isaround Rs
451lakh pa.

PERFORMANCE
MARKETER

One needs to be good with
numbers and have a sense of
adventure for trying out new
marketing channels to become
a successful performance mar-
keter: A performance marketer
buys media, runsand optimizes
campaigns, and analyses data.
He/she is responsible for run-
ning campaigns on Facebook,
Google, remarketing, email, and

all the various digital platforms,
which generates a positive ROI
for thebrand. Theaverage salary
canrangefrom Rs 9-10lakh p.a.

SOCIAL MEDIA MANAGER
Asocial media manager’s role is
tohelp the brand communicate
and engage with its customers
across various social media
channels. Storytelling is the
heart of social media manage-
ment irrespective of the chan-
nels. The salary for this role can
vary widely depending upon the
expertiseand skill and are in the
range of Rs 3-8 lakh pa.

SEO AND CONTENT
MARKETING

SEO and content marketing
are closely related so compa
nies look for individuals who
can juggle both roles. An SEO
practitioner’s responsibility is to
driveorganic trafficfrom search
engines tothe brand by ensuring
that the brand’s pages rank high
on search engines for relevant
Keywords. Freshers in this job
role can expect a salary around
Rs4.5lakhpa.

MARKETING ANALYST
The role of amarketing analyst
isto capture, mine, and analyse
dataand generate meaningful
insights and pass it on to the
business and marketing func
tions. Thestarting salary for this
role is Rs 4.5 lakh pa.

‘The author is co-founder,
Great Learning, an ed-tech
company




