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Why are millennials shifting
towards creative careers -

' Ther:lgaalsabo t? sharp ris? in tfikers for offbeat courses but most parents continue to be
scep ut letting their children take the creative route, reports Sharangee Dutta

. he Indian education
system has long been

defined by its rote-le-
arning method and textbo-
ok-centric teaching. The ar-
chaic learning pattern has
peen blamed for taking
away creative thinking
from the young minds and
embracing creative careers
islow on their choices. Whi-
lesome changes are seen in

the education system with .

CBSE introducing art-integ-
rated courses, Delhi go-
vernment mandating entre-
preneurship curriculum
and NEP emphasising on
creative courses, a change
in the mindset will help in
nunuringthenaturalcreati-

vityamong youngsters.
One of the key reasons

behind this shift is the dis-'

solution of several traditio-
nal jobs, says Rimi B Chat-
erjee, professor, Depart-
nent of English, Jadavpur
University, Kolkata. “From
the 50s-70s, the Indian eco-

nomy absorbed large num- =
bers of standardised rote- sign

service providers in PSU,
manufacturing and infrast-
ructure firms. But there has
been a worldwide slow-
down in these sectors, and
various job roles have been
automated to meet market

demand.”

UNCONVENTIONAL
AVENUES

All India Survey on Higher
Education (AISHE) report
2018-19 shows that the en-
rolments in conventional
streams such as enginee-
ring (BTech and MTech) ha-
ve witnessed a decline of
6,37,781 in the last five ye-
ars. But, takers in creative
courses including those in
fine arts, fashion designing

and technology, design,
linguistics, and more, have
increased across various di-
sciplines in the last two ye-
ars. A total of 53,213 stu-

dents took up various fine
arts ammes in 2018-19
asagainst 52,414in2017-18.

Besides, enrolments in de-
es have risen

22,545 in 2018-19. These fi-
gures are a result of the cre-
ation of new jobs and bran-
ches of current jobs that did
not exist earlier, says Indra-
jit Neogi, HOD, Film and Vi-
deo Design, MIT Institute of
Design, Pune.

“Taking the example of
Indian cinema, one cannot

overlook how social media
and digitisation have im-
pacted it. Earlier, one could
not think of streaming vide-
os online or producing
shows and films exclusively
for digital platforms. This
progress has generated no-
vel job roles in video and
film editing, production,

scriptwriting, sound recor-
ding, etc. Thus, the uncerta-
inty related to building a ca-
reer in such offbeat fields
has subsided to some ex-

tent,” he says.
With traditional jobs not

being rewarding anymore,
says Chatterjee, students
todaynolongerrely ontheir
parents to make decisions

forthem.
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