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Abstract

The culture of the diverse states of India shows multiple traditions and linguistic
distinctiveness. Advertising being a tool of communication in the form of visuals can
be located in abundance on the walls of rural as well as urban India. A wide range of
enchanting media points out social values, health, education, empowering women,
and the effects of climate change in a gender-free State. It helps to indicate the
standards of living of an Indian society. The graffiti advertisements in the form of
traditional clothing, music, dance, local deities, and architectural features of a higher
class represent folk factors of different states of the country. Environmental issues
involving maintaining a balance between human activities and natural surroundings
highlight the welfare of biotic factors, their safety, and health. The graffiti
advertisements ultimately guarantee the social development and economic growth of
the communities. It has been blended with the latest techniques. Preservation of the
environment, for a sustainable response, by the masses is highlighted through the
maximum number of graffiti on walls, transports, and deserted buildings. The
magnificence of society and social issues presented has a specific grandeur in lifestyle
and enchanted social change face-lifted with the help of dazzling semiotic graffiti in
India. Semiotics makes emotions more complete pictorially. These signs and symbols
are highly versatile and modern. Icons appear to save time and improve visual
literacy. Symbols are easy to interpret, negotiate, and understand the meaning very
quickly. It gives proper meaning to the images, shapes, colors, forms, and language.
The symbols reflect meaning in a cultural context. So semiotic analysis identifies the
perception and interprets the nonverbal communication of advertisement through

graffiti.

The thesis presents a record of contemporary Socio-Cultural Advertisement through
socio-semiotic-graffiti, that evaluates aesthetics and appreciates the responses of
the viewers along with a comparison of traditional and outdoor advertisements. As art
is communicable which helps to identify the emotions of the artists to the spectators,
it is also an intentional and conscious effort of an artist to communicate his feelings to

the audience. Culture being ever-changing is considered dynamic and an outcome of



human activities. Culture also inculcates certain values in the individuals. So
advertisements, graffiti, and art motivate people to express their thoughts, affections,
personal announcements as well as aggression. Graffiti advertisements have a
different context that forms the opinion of the people and changes the mindset of the
audience positively. Graffiti and advertising provide pleasure and beautification of the
places to the local audience. Graffiti advertisement has brought art out of the galleries
through this acceptance of modern art, and the space becomes lively too. In the
present day society, a rise in awareness of social as well as environmental threats

is very effectively observed and noticed by the artists.

The joining hands together, by the graffiti artists, designers, and technology to fight
against socio-cultural evils with the help of visual art in the form of graffiti
advertisements, landscapes, beautification of cities, and community cooperation, is
commendable as workable action. It is very evident from the study that graffiti is
emerging as the modern trend for social advertisement. Graffiti has been used for
commercial purposes also. The social and cultural issues of developing Indian society
accepted the technological changes that brought about a change in values, and
traditions. Semiotic graffiti is accepted by future generations as being lively,
attractive, and economical. It has been recognized as a legal art form in the field of
advertising and visual communication. The initial research question is based on the
effect of socio-cultural advertisement on values, lifestyle, health, and hygiene in a
clean green environment. Graffiti is now referred to as a medium of new-age
advertisement. The process of comparative analysis of semiotic graffiti in a public
space is the focus of research. As per norms, in research, hypotheses have been
framed and tested along with different methods and observations. Though much
has been stated on the origin, history, and development of graffiti in the world very
little has been said about graffiti in Indian art. Here graffiti has been accepted as a
very economical tool in communication. Moreover, it is legal in the present times. It
is used to highlight social as well as cultural issues in India nowadays. The art-form of
graffiti suits the proposal to bring about a change in social traditions, customs, and
values with the expansion of knowledge, science, and technology. The results of
acceptance or rejection of the message in the communication always depend upon the



perception and ideology of the beholders. The different variables in the form of
image, form, color, symbol, or sign are also significant. The perception also changes
with age, education, and experience gained from a review of the literature. A proper
methodology is followed to reach the solution. The concept of the problem thus
tested, yields a result that is accepted and could help in further studies. The sampling
of the data collected is inductive and theoretical in the form of interpretive data,
Pictorial data, Interviews, Observations as on-the-spot surveys, Case studies, and
Questionnaires. The Stratified Cluster Data has been collected and the analysis
was adjudged by application of Grounded Theory of research as the findings are
directly connected to society and culture. The aesthetical artistic expressions are
determined through Shadanga Theory (Six limbs of arts) and principles of
aesthetics. The graffiti advertisement illustrates the society's prominent features.
Advertisement is itself, a system of messages, and the culture is dynamic in nature, it
understands the need of people to bring about a social change. From the surveys,
observations, case studies, and direct interviews, etc. it was observed that graffiti is no
longer a violent vandalism. It has become a craze of the new age generation. The
socio-cultural aspect of Global society has changed with the explosion of knowledge
and technology. In India, socio-cultural graffiti advertisement has emerged as a

semiotic alternative to traditional outdoor advertisement.

Symbolic Graffiti advertisement for socio-cultural change has emerged as a more
effective communicator in the field of visual art and advertising have a greater
opportunity for becoming a success in the modern culture of signs and colors, written

words, non-verbal language, and aesthetics.

Man being social, has a concern for quality life. Globalization, industrialization, and
urbanization have forced the government and different groups of people to depend
upon art and culture and local folk activities. They have enhanced the significant role
of graffiti in the socio-cultural improvement and advancement of societies through

semiotics.



Socio-cultural semiotic graffiti advertisement is a free expression that does not violate
social values. It brings about social awareness in the younger generation, works on the

human psyche, and plays a social purpose.

Keywords: Graffiti, Advertisement, Semiotics, Visual Communication, Socio-

Cultural Trends.
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CHAPTER 1
Introduction:

Today is the era of fanfare and grandeur. There are different art-forms to express
personal or otherwise messages and spread a varied range of awareness amongst
masses and society. Currently, life is very fast. Only one scroll on the smart mobile
phone, billboards, TV commercials, radio advertisements, and social media are
overcrowding the memory of the viewers (B. Firos, 2023). The attention span to look,
remember and to act or take decisions as required in communication and
advertisement is very short (Maggie Wooll, 2022). A visual should be clear, short,
bold but easy to perceive and understand effectively.

The lively, rich beautification of cities (rural or urban), public or abandoned private
spaces used for graffiti art are all being approved by the government and the
municipal corporation (Devyani Nighoskar, 2021). Social challenges are depicted
through signs and symbols which decorate the city walls. Even corporates highlight
their strategies of launching new products and campaigns using the visual language.
In recent times the mind-set of the people has changed. Graffiti is no longer
vandalism or rebellious attitude (Rae Burach, 2018). Graffiti is accepted in the
global market as a tool to promote advertisement and visual communication for

social messages in society (FasterCapital Blog, 2024).

‘Art is nothing but a language which keeps a society alive for a long time.’- By Eden
Gallery, (Mar 01, 2022), in Art Blog, Eduardo Kobra

Tolstoy (2012) in Krishna's Aesthetics by Prakash Veereshwar and Nupur Sharma
(2012), feels that art is nothing, but communication. He also views it as a
communication which generalizes a broader significant concept. The philosophy of
life of a society is its culture. Tolstoy’s view on genuine work of art also explains that

the fact is art spreads the feelings which may benefit or harm mankind.(p.85)

Leo Tolstoy (1897) claims in his ‘What is art?’, that what decides whether something
is art is how it is expressed by its audience. (Wikepedia.)



Freud (1905) describes the aim of art-therapy as making situation for selection and

change of behaviors and believes. (p 129-133)

A work is shared because it arouses the same emotions in the spectators. It means that
our feelings that arise from artistic visuals always influence the thoughts, beliefs and
activities and life of the beholder through the art of a society it represents. So, Art in a

society always reflects the life of that society or people.

Art is communicable because it helps to identify the emotions of the artists to the
spectators. Art is an intentional and conscious effort of an artist to communicate his

own feelings to the audience.

Della Brown (2018) (Hegel, Chapter Ill (pg.4). A central and defining feature of
beautiful works of art is that, through the medium of sensation, each one presents the
most fundamental values of its civilization. Art, therefore, as a cultural expression,
operates in the same sphere as religion and philosophy, and expresses the same

content as they.

Art is a medium to work on the values of a civilization which are the cultural
expressions of that civilization as are the religion or philosophy of that society. Itis a

medium to present a content or cultural expression.

The elements and principles of art are the foundation of a creative composition.
Balance, contrast , emphasis, movement, pattern , rhythm and unity make the work
visually successful. Similarly color, image, body language, aesthetic aspects and even

sign language are associated with art and communication.

1.1 Communication: Communication is a process of passing information from one
person to another or understanding the facts, ideas and opinions or emotions of two or
more persons. Word ‘Communication’ is derived from the Latin word ‘communes’

which means common. (J Durham Peters - 2008)

It is the transmission of information from one person (the SENDER) to another (the
RECEIVER). It includes Listening, Speaking, Reading and Writing.



Process of Communication (represented graphically):

I Message |
5
Channel

L ﬂ Decoding

Feedback
li'

Figure 1.1. Process of Communication (Self)

Sender encodes messages through different channels (listening, reading, writing
and speaking) and it is received by the receiver who has to decode it to get

information.
1.1.1 Types of communication:
There are different types of communication [Radhika Kapur (September, 2020)]

e Formal : Downward and upward

o Informal : Gossip, Grapevine, Single Strand, Probability, Consensus

« Verbal/Oral: Discussions, chatting, telephonic conversation, greeting and
introduction, office hospitality.

e Non verbal:

o Written material: Letters, application, emails, Resume, CV, writing,
reports, deed, Posters, banners, wall painting, murals, wood work, visuals
on roads, Poster paste-ups, boards, hoardings (Visual Communication),

Body movement and Posture, Gestures, Eye contact, Touch, Space.
Communication associates with 4Ws and 1H- Linked In (December 26, 2018)

It depends on situation and way of writings.
e What to communicate ( meaning and purpose )

e When to communicate (organize proper matter)

e Who to communicate (the receiver)

-3-



e Where to communicate (place)

e How to communicate (effective, correct, precise and crisp method)

Hence, Communication is a way to express and comprehend what is being conveyed
and visual communication delivers information which enlightens the viewers through

visuals.

The advanced digital or social media is very effective. The impact of a visual is seen

in less time, in a very short span.

Visual Communication

Enlighten viewers

Advanced forms effective
Impact in less time.

Figure 1.2. Visual Communication Process (Self)

1.1.2 So, Visual Communication is anything that expresses things in a beautiful
and understandable manner and it is said to be the strongest medium to

communicate in the present era.

Visual Communication is a practice of using visual elements to convey a message,

inspire change (Midori Nediger , 2020).
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Figure 1.4. Visual Communication Referring Sage Journal 2021.

Falmouth (2023) Visual art of conveying information, ideas, emotions, stories,
through images, symbols 2021 SAGE Publications ,Visual Communication the journal
that is famous for Social Sciences and Humanities publications of articles , the visual
is a broad term which includes still and moving images, graphic designing
typography, fashion, posture , landscape, in different subjects such as anthropology,
communication studies, sociology, media and cultural studies, semiotics history, and
visual design etc.

It shows that visual communication is a form of communication which combines
different trades and subjects together through different visuals. May be a picture, a
photograph, a sketch, a video, drawing or painting, in different mediums of art.



1.2 Understanding of the word ‘Contemporary’

Merriam-Webster Dictionary (2021), definition of contemporary is marked by
characteristics of the present period, modern, current, happening existing, living, or
coming into being during the same period of time happening or beginning now or in
recent times, existing or happening in the same time period from the same time

period.

Hence, Contemporary here means of and in recent times.

1.3 Tracing Society

Socio is originated from latin ‘Socius’ means ‘companion’- Mepramesh (2016). In
literature a prefix can be used for different root words. It means ‘Social’, *Society’,
Sociology. The compound words thus framed with culture are socio-cultural.
‘Culture’ is derived from a French term having Latin origin ‘colere’- Wayne W.
LaMorte (2016). Cultural is an adjective which could be ideas, customs and social
behavior. It could be folk, ethnic or racial. It is a combination of social and cultural
factors and aspects - Wayne W. LaMorte (2016).

Sociologically, Society refers to a group of people who live in a definable territory
and share the same culture. On a broader scale, society consists of the people and
institutions around us, our shared beliefs, and our cultural ideas (Tonja R. Conerly,
Kathleen Holmes, Asha Lal Tamang) (3 June, 2021).

Hence, Society deals with human behavior, relations, interaction, tradition and
culture of a group of tribe or race. Though it originated from the latin word ‘socius’
but is accepted through-out the world as having a singular culture of different sub

groups living in a specific area.
1.4 Recounting culture

Kin Aun Zimmermann (— live science contributor, July 13, 2017) Center for Advance

Research on language Acquisition considers, ‘culture is nothing but shared patterns of



behaviors and interactions among people. It's the evolution of a group identity and

social patterns of that group which make the group unique.

De Rossi (2016) feels that the culture is no longer fixed, if it ever was. It is as if

flowing and constantly shifting and changing.

UNESCO (2011) always identify cultural and natural heritage. It helps to conserve
and protect culture by organizing cultural festivals in art and deals with aesthetic and

artistic beauty of appreciation of beauty.

In Article Branding National issues: India and the branding by Seema Khanwalkar
(pg. 517-522), suggests issues of national importance are also a part of culture in
Indian society. Gandhi stands for a super sign-brand, of simplicity, cleanliness,
Ahimsa etc. As red-cross is considered as a medical facility, it can be a symbol of
peace at war time also. And today the best art enjoyed is the Graffiti culture with

Coloured Graffitis, murals, huge gates and inscriptions.

Culture according to Robert lowie, 1917, was not something genetic and racial.
Culture is always an outcome of human activities and it is a very source to inculcate

specific characteristics in an individual. (p.324-337).

Cultural study signifies iconography, and ideology. Cultural study also deals with the
role of perception in visual significance. Talking about socio-cultural, the values
which may be political, social, religious or moral are considered. Socio-cultural
influence the traditional way of life, art, music, folk habits, customs. Socio cultural
change and modifications are always inevitable as relationships within the society

and norms are dynamic, progressive and ever changing.

1.5 Socio-cultural:
Socio-cultural is something that involves the social and cultural aspects. In

anthropology, it is a focus of study.

In Article, Socio-cultural Theory of Cognitive Development by Kendra Cherry,
Reviewed by Amy Morin, LCSW_Updated on November 26, 2019, Socio-cultural

theory is an emerging theory in psychology that looks at the important contributions


https://www.verywellmind.com/kendra-cherry-2794702

that society makes to individual development. This theory stresses the interaction
between developing people and the culture in which they live. Socio-cultural theory

also suggests that human learning is largely a social process.

According to Cambridge dictionary (2020), Socio cultural is related to the
different groups of people insociety and their habits, traditions, and beliefs.
According to Collins dictionary, Socio-cultural is relating to both social and cultural
issues.

So, Socio-cultural is knowing about the people around you and their family
backgrounds or relating to both society and culture is Socio-cultural.

‘A picture is a poem without words’- Horace. (January 2013) retrieved from Pinterest

1.6 Understanding of Advertisement: The simplest definition of an advertisement is
that it is a Public Announcement.

Attracting Attention| —> Arousing Interest }

f |

Obtain Action <« Building Desire J

Figure 1.5. Understanding Advertising (Self)

Advertisement communicates an idea, a message or a belief. It is ‘Logo’ or a ‘Brand’

in itself. A repeated message fixes the branding to the audience.

Asian Paints, logo and branding helps in building a notable image in the

consumer’s mind.

Advertisement helps in building notable image in the consumer’s mind as:



AWARENESS

See posts on social media pages,
blog and other channels
INTEREST

Visit website, browse products,
follow social media

DESIRE

Research pricing, compare,
add to cart

- ACTION

Make a purchase

Figure 1.6. AIDA formula

According to Economic Times (2021) Advertisement is considered to be a means of
communication with the producer or productor service. Advertisements are the paid
messages of a sender who intends to inform or influence people or receiver is the
definition by Advertising Association of the UK.

Process in Advertisement can be shown in a flowchart as below:

ey A Company Codes their |_,
message

“ - Noise 4= Receives some specific

? Other Ads.

|
_ Influenced by
Change in GLLUEEEE € dvertising
behavior

Figure 1.7. Process in Advertisement (Self)

Persuasion is a must in Advertisement. Hence it gives the audience a reason to listen
to you. It is a tool of communication said, Padamsee ex CEO ‘Lintas’ Definition of
advertisement.(ch.2 P16) Foundations of Advertising- Theory & Practice. The
simplest definition of an advertisement is that it is a ‘Public Announcement’. The

medium may be print, electronic or any other. When a man wears trouser-shirt



ensembles instead of dhoti, he is advertising, he is westernized. When a woman wears
lipstick, she is advertising that she wants to look beautiful. When a neta delivers his
speech, he is advertising that he wants to be noticed. Advertisements are parts of

human nature to be noticed.’

Chunawalla.Kumar.Sethia Sibramanyan Suchak (2007) Advertising theory and
practice, (P.2) American Marketing Association, Chicago, defines Advertisement as
‘Any paid form of non-personal presentation of ideas, goods and services by an

identified sponsor.’

Advertisements are looking for many different methods to sell their products. The
paintings on the walls hide the ugliness and hard concrete look of the walls of the
main streets with bright messages for the common dwellers to focus on the novel

products and goods, services and policies.

As far back as 3000 BC, from mouth-words, hawkers, street cries, signs, newspapers
(17" century) Press advertisement by the 18th century and by the late 19" Century,
brands and advertisement came into being as we know them today. Today, digital
advertisement creates a better standard of living.

‘Advertisement nourishes the consuming power of man. It sets up before a man a
goal of a better home, clothing, food for himself and his family.” — Sir Winston
Churchill. (Quoted in Confessions of an Advertising Man, 1971, New York:
Ballantine Books, p. 133).

What you say in advertisement is more important, than how you say it.- David Ogilvy
(2022)

Ogilvy (2022) also does not regard advertisement as entertainment or an art form, but

as a medium of information.

Therefore, Advertisement is all about selling ideas, thoughts and products. It is about
communicating and conveying information or a message through different channels to

sell a product or giving information about the service which is being provided.

-10-



1.7 Graffiti: Historical Perspective

It is an art form which ranges from simple written words, scribbles, to a wide wall
painting. It has it’s origin since the ancient times of ancient Egypt, Ancient Greece,
Roman, Central America, and Spain throughout the world. Inscriptions of churches,
rocks, America, France etc. Lutz, J. (2001)in Taking up Space: An Interview with Bio
of TATS CRU, Inc. Dance Research Journal, 33(2), 102-111.

‘What is interesting about graffiti writing is that it is a local action, performed at
particular sites and as such is a form of micro-level political discourse in which every
day and usually unnamed people publicly present their political understandings’,
According to Hanauer, 2011, Page. 302.

Modern Graffiti began in New York City in 1970’s. The Graphic Artist is a young
teen 'CORNBREAD’. Fab5 Freddy and Tracyl68 also began with tagging in subway
trains of New York, with the acceptance of slang language. At that time Graffiti was
Vandalism in New York but Europe recognized artistic value in the ‘tagging’ and
encouraged the young writers to produce and exhibit their work. It was a hit in 1980’s
and the earlier so called criminals were now celebrities in Italy and Germany too.
Loeffler, S. (2012) in Urban warriors by Irish Arts Review (2002), 29(1), 70-75.

The paintings on the walls hide the ugliness and hard concrete look of the walls of
the main streets with bright messages for the common dwellers to focus on the novel

products and goods, services and policies.

What makes a Graffiti message?

Rejected or accepted

1. Visual Power

/ \
2. Visual W

\ 4. Ideology /
& T

Personality Values

Figure 1.8.Graffiti a Message (Self)
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It is the rejection and acceptance of Visual power of visual Image and Information.

Traditional values and personality define the Ideology.

Graffiti is a visual dialogue which is flexible enough to be seen on bathroom walls,
waiting rooms, individual commenting such as proclamation of love on benches or
tree trunks and even the witty comments including social, political, or individual
commentary on the street walls or the public space. It exhibits art away from the art

galleries and the elites.

The contemporary researches on Graffiti are in different and varied disciplines. It

includes linguistics, cultural studies, politics, art and communication.

Graffiti has been viewed as a significant cultural phenomenon. It is no more an illegal

act and annoyance.

Mathews et al.(2012) is of the view that, People still continue to write on walls inspite
of the fact that the digital world offers an avenue for them to express their opinions
freely. This is how, Farnia (2014) explained, what motivates people to put down such
inscriptions on the walls they pass by. People adopt this channel to express the

thoughts, affections, personal announcement and annoyance too.

It is not only a source of current vital information, highlights graffiti as a pointer to

the future actions or intensions feels (Zakareviciue, 2014).

So it is better to examine graffiti in different contexts that serves to voice the opinion
of the people and bring out the issues that influence them.

Although there is considerable contemporary research in graffiti in many disciplines,
such as linguistics, cultural studies, politics, art, and communication, graffiti is the
latest tool in imparting messages and information through advertisement and it has

been adopted as the urban art.

Graffiti could be platform for immemorial and social communication in innumerable
societies (Mirzaalikhani, 2011;Grondahl, 2012; Bunting et al. 2012)
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1.7.1 Graffiti v/s Street Art:

By the late 1980’s, urban art gained popularity. European Artists experimented
with new styles in Graffiti which was later named as the ‘Street Art’ or ‘Street
Graffiti’. Though traditions and culture of the older generation was practiced by the
graffiti artists, it had new dimensions now. Blek Le Rat, introduced stencil and
spray art. Banksy, made stencil more famous while Space Invader, adopted
ceramic tiles to portray pixelated old video game characters. By 2000°s, graffiti was
followed around the world for the thought provoking images. The rise of the internet
and social media allowed the fan’s to follow their favorite artists. This brought the

world very close with no restriction of continent society and language.

Graffiti in India is not new, but there is a lot of change in pre-independence and post-
independence graffiti art. There used to be the figures of the deities and other popular
religious illustrations and that was not vandalism. Even in the independence struggle
it was not crime to write and paint on the walls. But the mood changed towards
rebellion against the British raj. This influenced the masses towards revolt against

Britishers.

For instance the local government left no
| stone unturned to beautify the occasion
- through the colorful walls of Prayagraj.
This long jump from scribbles and caves
. to a more integrated culture of youngsters
having a broader outlook for the dynamics

i and real nature of graffiti has been

recognized globally. Today, all the
negativity against graffiti has been
replaced by it’s talent. From one single color, to black and white to stylized pieces in
multicolor have been replaced by murals. Example: Kumbh Mela, Allahabad 2019.
(Abhinav Ranjan 2019, Pragraj retrieved from India News by Financial Express
2019)
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Graffiti has posters and paste-ups which are usually created in private, then brought to
public place and affixed to a surface. It is more susceptible to weather conditions or

destruction than spray paint.

1.7.2 Graffiti and outdoor advertisement are both visible parts of visual
communication. Cultural differences are present in both rural and urban
advertisements through Graffiti. Advertisement gives mostly commercial messages,
while Graffiti changes ideologies on social, political, cultural aspects. Both
provide open air exhibitions to the local audience. Both bring art out of the galleries
through modern graffiti, and space becomes lively. But sometimes advertisements
overcrowd the space and mind of the audience. And also there is legitimization of
space in advertisements, it is considered illegal in graffiti. Both have a visual power
but advertisement is said to provide a new identity to the consumer and Graffiti is
considered anti-social. It can be or is rejected as in reverse graffiti or is white washed.
In Advertisement, as well as graffiti viewers make meaning. Graffiti changes

ideologies and advertisements make use of this changed ideology.

Advertisement is considered very expensive, whereas Graffiti artists were low paid
earlier, now high brands have started to adopt Graffiti, now artists are also getting
highly paid. Graffiti itself has become a lucrative business with the advertisement
companies and educational institutions as well as administration to highlight

socio-cultural issues.

With continuing support from Asian
Paints, St+art India brings St+art
Chennai 2020, it is the city’s first
Urban Arts Festival. Many thought-
provoking murals across  many
important locations in the city were
made. The Mural here depicts hope and

women empowerment at the time of

Tsunami in Chennai. The mother and
Figure 1.10.Start India Fest- Tsunami , Chennai )
daughter are looking at the sky to hope
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for a better morning or a time to come after the natural destruction called Tsunami.
(Jamie Fullerton, CNN, March 4, 2020)

1.8 Narrating Semiotics:

Design through lines, symbols, color, vector, size is Meta Language and meaning

making of that Image symbols is Semiotics. (Victoria State Government, 2023)

Smiley, picture-word symbols have become a craze on the buttons of smart phones or
i-pads. It makes emotions more pictorially complete unlike the print age which
exclusively used alphabetic writing. Pictographic symbols are highly versatile. The
Modern Day inactivity and passivity prefers time saving and uses digital writing with
the help of visual literacy that would help one to interpret, negotiate and explain the

meaning very quickly by using emojis.

Marce Danesi (17 nov. 2016) Bloomsbury.com in his book, The Semiotics of Emoji,

“Semiotics is Rise of Visual language in the age of internet.”

Semiotics can be used in both art and literature. It is a personal experience of a fact
that leads to linguistics, Psychology, Anthropology, communication, aesthetics and

semantics and many more.- Encyclopedia (Britannica)2023.

Semiotics, which can be called an interdisciplinary field of study, came into existence
in the late 19" and early 20™ century with the independent work of Saussure and
Peirce. Saussure (2020) treated language as a sign-system. He gave two inseparable
components of a sign: the signifier and the signified. The mark on a page is a signifier
and the concept or idea behind the sign is signified. Peirce defined a sign as
‘something which stands to somebody for something’(Perception) Colapietro, V.
(1987) in Is Peirce’s Theory of Signs Truly General? by Transactions of the Charles
S. Peirce Society, 23(2), 205-234.

Peirce categorized the signs into three types:

1) Icon which resembles a referent (e.g. A road sign for falling rocks.)
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2) An index, associated with referent (e.g. Smoke is a sign of fire)

3) A Symbol, related to its referent by convention (Traffic Signal)

Colapietro, V. (1987), quotes Ferdinand de Saussure asserts semiotics is the life of
signs within society. It is writing as a system of signs. An object that logically

influences something as a sign to determine something as an interpretation of a sign.
The object may be quality, fact, rule or fiction or linguistic, symbolic.

A sign stands for something, it is an object not in all respects but in reference to a sort
of idea.

Peirce is of the view that a sign can never have definite meaning because the
meaning must be continuously qualified. According to John Locke an empiricist, who
used the term in the 17" Century, ‘Semiotic’ also meant the medical theory of
symptoms as used ‘Semiotics is also called Semiology’ the study of signs and sign

using behavior.

Hence, Social semiotics is an approach to communication that seeks to understand
how people communicate by a variety of means in particular social settings. This
social semiotics cannot have a fixed set of rules and structure but it is a point of view
or attitude to understand and perceive. Semiotic systems are responsible for
society and its social relations as communicators create and interpret their text

in a multi model way.

Thus, Semiotics is an interpretation of signs and symbols. It’s the meaning of an
image symbol. When we use these lines, color, form, shape, and make a symbolic

meaning is semiotics.

Semiotic is a Greek word ‘semeion’ which means ‘sign’. It signifies and interprets a
culture or a group of people. It is understanding of imagery and Language also. It
helps in building the meaning of that object or image the meaning we differ and vary
for the public. Specific people at the same time. So it is an interpretation of anything
by different people. It is their perception. So, to reach the conclusion one has to study

different variants of semiotic analysis.
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1.8.1. Semiotic Analysis:

According to Nazafian and Dabaghi (2011), Semiotic analysis is the basic building

block in constructing ideologies.

According to ESSACHESS Journal (2015), Semiotic Analysis adds value to the
symbol or sign. It is very significant as it refers to the symbolic communication
through different diverse variants. It is a challenging task. In recent times semiotics is
considered a very important part of advertisement. It helps to understand what social-

cultural advertisement wants to convey to the viewer. (Vol 8, No 1(15)).

In a diverse cultural society or better to say a global society nowadays the
interpretation of the same object or image can be very different. It is better to examine

a semiotic analysis on the meaning constructing part.
Parameters of Semiotic Analysis:

Color

Tagline (Theme)

Display (Image)

Body Language

Sign Language

Art (Aesthetical Aspect)
Society and cultural values.
Language (Typography)
Gender

© 0o N o g B~ w D PE

In advertisement, the viewer connects with the advertisement. In the same situations
he finds himself. This bonding builds a positive effect on the viewer, Local languages
are considered better to utilize or create images so that the viewers make the meaning

that fits into its real life.
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Bignell (2002) stated, since, advertisements have meaning and interpretations attached
to the objects and everything that they show in it. Understanding how meaning is

formed and how it is interpreted is important.

Dyer (1986. p.129) mentions that ads as a means of representation and meaning,
construct ideology within themselves through the intervention of external codes that

are found in society.

Eagleton (1991, p.195), stated ideological powers are not just a matter of meaning,
but of making a meaning stay or stick. One of the main sources of meaning generation
is culture. Culture is the aggregate processes by which meanings are created, stored
and transferred, and norms, values, codes and signs, both material and non material,
are constituted. (Culture gives us tools to interpret the world around us (Mortelmans,
1998).

Najafian.M, & Dabaghi, A. (2011) mentions that anything that cause the reader to
assume a meaning is a sign in the advertisement. By using signs and colours the
advertiser is better able to market his audience the product and make it popular among
them. There is a certain regularity that can be found in advertisements. Image, word
and colour are a few of the many semiotic modes that are used to code social
meanings of ads. Semiotic analysis is therefore, perhaps the basic building block in

constructing ideologies.

In advertisements gender stereotypes are also projected. More women for beauty and
household than men is often witnessed.

1.8.2 Semiotics in Advertisement

Man has five senses and all that which is judged through sense of sight is visual
communication. From the eye-contact to facial expression, and also through visuals in
the varied forms comes under visual communication (Alex Hazz 2014). The Arrows

shows the direction is the best example.
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Info Graphs and Pictographs are highly versatile. Unlike the print age exclusive use
of alphabet writing with picture word symbols to make emotions more pictorially

complete. Visual gives a tone to a message which is new, interesting and time saving.

“We prefer digital writing in the modern day inertia. It’s like talking but better

because | can edit the message before sending it.”

To communicate with the audience ‘logo’ is important.

.’..
\

1977

2017

Apple Logo History

Figure 1.11 Changing Apple logo

Today through (Signs and symbols) ‘Logos’, we live in the world of brands.

o (el :‘2@ ¢
us wicost &
umﬁ. (0! “‘\\& @

\HSA

Figure 1.12. Logos of different brands

Hence Semiotics are frequently used in advertisements to signify an advertiser's
message through the use of Signs and symbols is anything that expresses the things in
a beautiful and understandable manner and it is said to be the strongest medium to

communicate in the present era. Signs can be better understood as a signifier of
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Saussure or a symbol that signifies something else. It can be an exact representation

of the things being signified while in other cases, it may be a symbol associated with

it.

Text Image Sound Process
Enlightening Viewers
Information ?Eﬁ'ectlv_e impact
in less time

Figure 1.13. Semiotics as a socio cultural tool (Self)

Hence Semiotics is a powerful tool in contemporary graffiti and advertisement now.
It represents cultural values, ethics, traditions, and trends of the modern generation. It
deals with Socio-Cultural, economical and psychological functions of a society,
keeping in mind the creative edge as it’s priority in the ever changing social

atmosphere.

Words, pictures and symbols which communicate meaning are used as signs and
meaning in cultural context in advertisement. Sociological, cultural studies
highlight the symbols used in advertisements. The images, the text, the signs and
symbols are the reflections of society through advertisement and the thought process
of the viewer interpret the meaning of the visual. India is a diverse country having
multicultural societies. The viewers interpret differently. Hence, a semiotic analysis of
the visual has to be studied to identify the perception and pattern of meaning in verbal

and non verbal communications of the advertisement through Graffiti.

Bignell (2002), print media is able to blend together color, the sense of the sign and
intertextuality and the beauty of all the forms like a magazine which he claims only to

be a collection of signs.
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Eagleton (1991, p.195), ideological powers are not just a matter of meaning, but of
making a meaning stay or stick. One of the main sources of meaning generation is
culture. Culture is the aggregate process by which meanings are created, stored and
transferred, and norms, values, codes and signs, both material and non material, are
constituted. Culture gives us tools to interpret the world around us (Mortelmans,
1998).

1.8.3 Semiotic Effect in Visual Communication

The most elementary explanation from the semiotic point of view was given by
Ferdinand de Saussure, defining it as a sign. Just as the other characters it can be
separated into two components - a signal what is seen in the photo) and the symbol
(meaning of visible) Franklin et. al, (2005, 244). But this basic setting inflicts
problems in analyzing the photos, because the meaning can be explained in several

ways.
Advertisements have a primary role to attract the public's attention.

Semiotics is the study of anything that can be taken as a sign (the Greek word
sémeion means Sign’). Anything can be a sign as long as someone or, more
importantly, a group of people who are part of the same culture or society, interprets it
as "signifying" something - that is, as referring to or standing for something other than
itself (Bal and Bryson, 1991).

Chandler (2002: 70) points out, semiotics helps us understand both language and
imagery. For example, they do not reflect reality but contribute to constructing it.

Meaning-making is fundamentally about mediation.

Ultimately, Semiotics is indeed both a theory and a methodology that can be applied
to a variety of texts, including novels, paintings, films, buildings, websites, and even
clothing. The term 'text' refers to any semiotic object endowed with material or
symbolic boundaries and structural autonomy. The purpose of semiotic analysis is
quite specific. It aims to make the hidden structures, underlying cultural codes,

and dominant meanings of such texts both visible and intelligible. In doing so,
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semiotics is also a powerful instrument for a systematic study and critique of

ideology in Visual communication.

A semiotic lens is also increasingly used to examine visual texts and artifacts' other
than images like for example, packaging, interior design, and layouts (Ledin and
Machin, 2018)

Roland Barthes (2020) look at Signs and signification as dynamic elements Social and
cultural fabric. He was also the first one to focus systematically on ‘texts' made of non
linguistic signs, particularly visual images but also fashion, cities, music, and a range
of popular ‘icons’ of French culture including, among others the Citroen car, the

Eiffel Tower.

Barthes (2020) was interested in how meaning changed across cultural and historical

contexts.

Barthes (2020) claimed that visual meaning can be articulated into the two separate
levels of denotation and connotation. The level of denotation corresponds to the
literal meaning of an image, or the immediate meaning relating to what is
represented in the image. The level of connotation corresponds to the symbolic or
ideological meaning, or range of possible meanings of an image inscribed by cultural

codes.

Social semiotics places emphasis on the relationship between form and how people
make signs 'in specific historical, cultural and institutional contexts, and how people
talk about them in these contexts - plan them, teach them, justify them, critique them,
etc.” (Van Leeuwen, 2005: 3).

Social semiotics, then, sees meaning-making or signification, as a process deeply

embedded in existing cultural norms and shaped by social structures.

Social semiotics focuses specifically on how both language and ‘modes of
communication other than language’ Social semiotics considers 'language" as a

system of various possible choices that can be made depending on what sign-makers
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want to achieve within the constraints or affordances of given modes, media, and
contexts (Ledin and Machin, 2018).

1.9 Objectives

o)

- To evaluate the aesthetics of
Graffiti through Semiotic Analysis.

OBJECTIVES
®) (&

- To compare the traditional
methods of Outdoor Advertising
with Graffiti.

Figure 1.14. Objectives

Justification of Objectives:

I. To document (used here to record) Socio-cultural advertisement done through
the medium of Graffiti.

It is about the significance of Social advertisement that raises awareness and the
society is informed of health and hygiene, Rights, preservative measures, creativity of
the people, environment protection, social changes, Promotion of national interest,
laws or such.
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(Picture of Women Empowerment, Health, Child Abuse, Save Girl Child, Festivals

and Heritage etc.

Il. To evaluate (judge) the aesthetics of Graffiti through Semiotic Analysis of

Socio- cultural Advertisement.

The journey of Graffiti from crude, simple scribbles, to tags, to spray paints,
stenciling to sticker art, installations, wood block, street poster art and street
installations and murals (symbolic representation) through Image ( Women
Education), Text (Words Taglines, sentence), Icon (Covid, Kumbh Mela), Process

(Evils of society).

IIl. To comprehend (appreciate) viewers response towards Socio-cultural

Advertisement through Graffiti.

To local people a good piece of art of a place becomes their identity. Social cultural
events personalities and symbolic representation of Lata Mangeshkar, Mary Com,
Surinder Kaur, Amrita Pritam, Health and Hygiene Graffiti in Hyderabad, on COVID
on Guru Nanak Mission Chowk. At Sultanpur Lohdi, the Kumbh Mela 2019, at
Paryagraj are the examples to forward social messages in a creative way on a spot
choosen carefully to highlight it.

IV. To compare (sum up) the traditional methods of outdoor socio-cultural

advertisement with the semiotic graffiti.

It used to be word of mouth word, then by beating drum and circulating the message
with the help of road shows even. Flags, Posters, billboards etc. that would over

crowd and add to visual disturbance.

The new generation, the modern global society prefers beauty sights of the city and
selfie-points. The interiors, the children zone with local installations attract them

more. Haveli, selfie-points giving message of culture that is dynamic.
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1.9.1. Statement of the Problem:

Much has been said globally while tracing the relationship between the visual
communication, advertisement, and graffiti. The different age groups in the targeted
audience with different point of views of the artists and other factors have been
explored. From time to time, growth and development of graffiti in India up to the 21°

century have been discussed by different authors.

Analyzing the research literature and articles it was found that though the origin of
graffiti has been discussed but a limited and scanty study has been done in the field

of semiotics and graffiti with respect to advertisement in India.

Similarly the impact of graffiti on social, political, cultural trends has been explored
but very less on lifestyle through graffiti in the field of advertisement has been

examined except beautification and eye-catching visuals in metro cities.

Work has to be done on how the natives perceive a visual on a wall advertisement of

graffiti in India, symbolically.

Graffiti acts as a tool of manifold visual communication messages of hope, peace,
love and unity of India against terrorism and also its consequences of censorship and
other adversities in India. India being a more familiar place to a researcher , it is a
matter of regret that very little has been probed to find and evaluate the actual
target audience in India and judge their perception who is not so computer

savvy, react to the socio-cultural issues presented through the walls of their area.

It is a time to understand how visual communication and advertisement help people to

associate themselves to a specific place or a land mark created by a writer.

1.9.2 Purpose of the Thesis:

This growing area of graffiti has to be studied in India. In the Indian background, with
the scanty literature on Contemporary Socio-cultural advertisement and graffiti in

India, it seems that the relationship between the visual communication, society /
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advertisement, graffiti as an emerging trend should be studied with a point of view of

Semiotics in Graffiti advertisement.

This Research is likely to contribute towards the use of graffiti for commercial
purposes and the role of society and culture for the upliftment of the economy of the

country.

The study here has been limited to the north, south, east and west regions of India. To
explore the pros and cons of the relationship of Socio-cultural advertisement

through graffiti in different cities of India.

The study is to understand the contemporary art that is used to highlight the social
and cultural contemporary issues of society which are highlighted in Graffiti
advertisements. Social media, Digital advertisement, electronic advertisements are
there. Artificial Intelligence in the form of latest technology changes, the olden

tradition, customs, and values also changes has revolutionized.
So is the concept of graffiti as an art form has changed?

This is not strange or astonishing as old concept changes. The art pieces have to be
preserved for the future generations, the resources, the raw materials changes. The

show must go on to make society, culture lively and attractive.

1.9.3 Research Topic:

Enough has been explored in the different countries of the world. It is the time to
explore wall painted advertisement in India before it fades away to the test of time.
From the art of the locals to the renowned gurus in graffiti there is a need to
appreciate their work in the process of humanizing and beautifying the unpleasant

places in India.

It is required to understand and work for making strategies for creative,

imaginative colorful writings in utilizing walls in India for advertisement and
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visual communication. To work and study the process to enlighten the Indian
audience regarding new issues, events and launching of new opportunities the
utilization of local writers and artists in the field of graffiti are appreciated and
welcomed and easily accessible and could be explored as a topic for research!

Semiotic Analysis: Contemporary Socio-Cultural advertisement through Graffiti in

India.

1.9.4 Hypothesis:

1. Social Advertisement with Graffiti is important tool of Visual
Communication.

2. Graffiti has been recognized as a legal art form and is used for Social
Advertisement also.

3. Social Advertisement through symbols and signs in graffiti is a common

contemporary art form.

-27-



CHAPTER 2:
An Insight into Communication and Graffiti Advertisement

In academic research, the influence of Secondary Research has a significant role in
the final outcome. To study, to cite and quote from the renowned authors give insight
to the beginners to follow the unfathomed ocean of knowledge and research. As a
student of Visual Arts and Graphic Designing much emphasis is given on analysis
of visuals in this research. While casually passing through the Indian cities or the
rural pastures witnessing, an altogether changed infrastructure and huge buildings,
one can get charmed. The commercials, the murals, decorations and cleanliness
everywhere hold the attention of the passersby. Lots of artistic expressions of
thoughts and visuals using public walls as communication platforms, greet the people
reflecting different moods even in the Digital world. Secondary Data is collected from
print and electronic media using the Internet. Journals and articles were also

explored relating to the topic of research.

So, Secondary Research is the platform of the research. It gives insight into the work
already done in the proposed problem for research methodology and the ways to
analyze the data at the preliminary stage. The study is finalized by defining and

explaining different terms and sub-sections in detail.
2.1.1 Semiotics as a means of Communication:

Art is a visual language and its elements are its alphabets. Presented skillfully they
stir the curiosity deep to the level of consciousness that an onlooker tries to decode
the hidden concept behind it. Visual communication is the art of passing information
to people by the use of images, signs, posters and many more media modes. (Nolan,
D. (2013). Visual Communication. Counterpoints, 391, 233-242).

In the article ‘Graffiti Communication and Censorship in Kashmir’, Ab Rouf
Bhat (2019), feels that, “Every society has a communication system which functions
according to the culture and political system in place. In the age of high technology,
communication is dominated by mediums of mass communication.”(Page 42). Rouf

Bhat has talked about the censorship imposed on Kashmir media but the
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communication had a tool of Graffiti. Similarly to quote from ‘Graffiti and Myth: A
Semiotic Analysis of Graffiti In Bengaluru,” Suchitha B (2017), also feels that

“Bengaluru in recent years has become a canvas for artists to communicate in public
spaces”. “This works as a form of visual communication for artists to speak out to the

public in large.” — Suchitha B, (Page 66).

Study of Della Brown (2018) ‘Chapter III, - Origin, Growth and Development of
Graffiti’, pl106°, reveals “It represents a type of discontinuous communicative
strategy through which people can engage in a visual dialogue which does not
rely on face to face interaction or necessary knowledge of the writer's identities .”
(Individualized or popular graffiti include bathroom wall marking (latrinalia),
signatures, proclamations of love, witty comments in response to advertisements and
any number of individual, political or social commentary (folk epigraphy). In general
these graffiti has no affiliation beyond the scope of the individual .1t is close to

impossible to locate their source. (Pg 106)

To quote Edward T. Hall from “ Impact of Social — Culture on the Acceptance of
Graffiti in Delhi” by Bhawna Chauhan (2018) (Pg. 32), he notices that
“Communication in language extends experience in time and space, and writing
extends the language. Hall exerts that culture and communication is not passive is not
passive but active, a transaction between a person and her/his environment. A person
learns while he sees and what he learns influences what he sees." Writing on the wall
is seen by a viewer. He learns something from it and what he learns from the

surrounding influences what he sees.

Hence, every society has to communicate for its growth. Mass communication makes
it easier to convey the message. And graffiti has been used as a tool of communication
since ages. As listening leads to speaking so is true with reading and writing. Reading
or observing society one learns something. Semiotics is the reading of the signs,
indexes, symbols or language to make its meaning. Stevens, B. E. (2008). Symbolic
Language and Indexical Cries: A Semiotic Reading of Lucretius 5.1028-90. The
American Journal of Philology, 129(4), 529-557. Semiotics reflects culture and the
philosophy of life of a society.
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2.1.2 Advertisement:

A major type of social science, which has a systematized process is called
advertisement. It is accepted more as an art form. Advertisement has also attained the
status of profession too. Advertisement is power packed, a process to transmit
information concerning an idea, service or a product to impel an action. ‘Advertise’
means “to turn the attention” by Staudenmaier, J. et.al. (1989) from Advertising
History. Technology and Culture, 30(4), 1031-1036.

“The principle of true art is not to portray, but to evoke''- Jerzy Kosinski (1991).
Advertisement that started with ‘barkers ‘is now a very powerful industry and with
the walls of advertisement its stay in future is fortified. As per William J. Stantum
(2007) “Advertisement consists of all the activities involved in presenting to a group,
a non-personal oral or visual openly sponsored message regarding a product, service
or idea, the message is called advertisement which is disseminated through one or
more media and is paid by an identified sponsor.” — Chunawalla, Sethia
Subramaniam (2007) Advertising theory and practice P1-19.

Referring The Business of “Getting Up™: Street Art and Marketing in Los Angeles,
Visual Anthropology, 23:2, 98-114 by D. Droney (2010) (Page 104). Art and
advertisement could be projected very clearly “Obey, which was the moniker of
Shepard Fairey's street art campaign, is now a full hedged brand name. Shirts,
hats, belts and other forms of Obey apparels can be purchased world-wide in stores
like Urban Outfitters. This conversion of a street campaign into a brand name is in
effect, the conversion of street art into advertisement and it is a very significant
change. “D. Droney (2010) also quoted Kof, “I think it’s really who thought that was
really interesting to have your art be a brand commercially, but it’s still your artistic
expression. He is marketing his rabbit campaign.” Page 106. On Page 111, “There
has been a redefinition of street art as a form of advertisement in and of itself, and the
result of this is that symbolic resistance to advertisement is ironically marketed. And

marketing ironically presents itself as subversion.” - D. Droney (2010)

Albert Einstein (2022) feels that “creativity is contagious, pass it on.”
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The responsibility of art and advertisement is very clear in ‘Symbiotic Postures
of Commercial advertisement and Street Art> Stefania Borghini, Luca
Massimiliano Visconti, Laurel Anderson and John F. Sherry., when they refer
“Recent studies (Dahlen 2006, Sasser, Koslow Riorddan 2007) have shown that
creative media choices can facilitate consumers perceptions of ads and thus enhance
brand attitudes. Street Art practices might encourage managers to imbue
traditional commercial ads with new functions such as decoration, curiosity,
surprise, entertainment, or to utilize new unconventional media as suggested

above.

The creativity on the wall advertisement is explained in ‘The Business of Getting
Up: Street Art and Marketing in Los Angeles by D. Droney (2010) Page 104’
quoted as Some artists who claim that their involvement in street art had made their
urban environment more meaningful to them. “ I am aware of the city now.” Says
Branded, | mean, | know the city better than I ever did. | have a love for the city now.
It refers to the significant graffiti and the places which have become more popular

because of them.

Tiki Joy also feels like he has personalized the city for himself. “He considers it as a
diary where he had been and there are other streets he would not drive down because
he had not been up there”

Artists take pride in having discriminating eye that can identify unused, forgotten
spaces where they might put their work and have it taken down. And to their graffiti is
not a matter out of place. This artwork can be found on Abandoned buildings, in-
between spaces, utility boxes and the backsides of buildings offer prime space for
street art. It would be a changed point of view to the anthropologist may learn to train
themselves in this new way of seeing the city.” —Damien Droney (2010) Pg104, The
Business of “Getting Up”: Street Art and Marketing in Los Angeles, Visual
Anthropology, 23:2, 98-114. In advertisement, a commercial TV Ad, a billboard
advertisement is not to be relished. It is the neighborhood that relishes the painted

walls and it is the significance of their memory that is important.
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From a company that had a brand, a name or a product and then adopted a form of art
to advertise its products. OBEY started from rebellious art and then shifted to the

business world as a brand. ”

An example of an idea that started from the street art movement because an
internationally recognized brand is the OBEY clothing case. There used to be other
alternatives to advertisement used in the past. Other than printed or wall painted
lithographs tiles were used to advertise companies and products in Portugal and the

Iberian Peninsula.

Advertisement is to highlight a message in the form of a product, service or idea.
Advertisements may or may not have any sponsors. But it certainly has a brand. The
logo and the brand with the help of mass media became popular. The creator owns the
creativity. He is joyous to become popular to fill the unpopular spaces with
advertisement. One of the tools of advertisement these days is Graffiti which was
rebellions earlier but now is a business world a brand in itself. So, advertisement in

itself is branding.
2.2 Peep into the world of Graffiti:

Graffiti is an art form which ranges from simple written words, scribbles, to a wide
wall painting. It has it’s origin since the ancient times of ancient Egypt, Ancient
Greece, roman, Central America, and Spain throughout the world. Inscriptions of
churches, rocks, America, France etc. Graffiti witnessed Cornbread, the father of
modern graffiti who put his name on an elephant. It has its mark in the revolution,
disobedience and youth culture also. Graffiti flourished from poverty and
unemployment, illegitimate to the vibrant skillful, legitimate and accepted form today.

Fascinating art, more accepted to street art and wall graffiti.

Norton, J. (2003). FIGHTING GRAFFITI. Railroad History, 189, 149-149.
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Figure 2.2.1. Neighbourhood Graffiti from Mumbai 2018, retrieved from Google source

In Mumbai (2018) in Mahim on a road with a heavy traffic, there is a woman
depicted. It lights up the neighborhood. This Graffito is a tribute to the local culture.
The woman represents the community, the color palette of the saree is a beautiful
metaphor for the sunset, there are clouds that connect the viewer to the sky and the
infinite, pouring as water into the Matka (mud vessel). A lot has changed in Miles'
approach since he got into street art. A younger version of him wanted to get out
there as an act of rebellion and represent his voice without limitation. Miles joined
this art as a rebellion but now his work is more mature and provides a wide
perspective. But now as he has grown older and matured, his work has become an
exploration of a deeper meaning of life. And this work is part of that journey which
explores the feeling of a state of focus, a sense of calm and a moment of pause.
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Figure 2.2.2. Graffities from New Delhi, retrieved from Google source

Now, New Delhi is not only encouraging artists but also inviting new ones from
around the world. Delhi is leading the street art movement in the country. With a
revamping of its quotidian streets, Take a stroll anywhere around Lodhi Colony,
Shankar Market, Govindpuri Metro station, Nehru Place or Narela are the examples to

witness this makeover first hand.

Figure 2.2.3 Graffities from Goa, retrieved from Google source

Similarly in Goa, A good number of foreign as well as domestic tourists from
different backgrounds, cultures, and ages is bound to have its walls boast of the
diversity that Goa bears at all points of time. Take some time out from the beach
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hopping and bar crawling to explore the streets of goa for it is here that the real Goan
life thrives. The most frequented areas of Goa, Panjim, Morgaon, and Anjuna, have
street art made by artists from all over the world on a vivid display. The beach, the
bars all explore the diverse culture of Goa.

Figure 2.2.4 Graffities from Pondicherry, retrieved from Google source

In Pondicherry, it is a visual treat for everyone who likes their walks slow and their
art swanky. Most of these murals are painted by a rather famous artist named Tona. It

presents colorful buildings and streets.

Figure 2.2.5. Graffiti from Kochi, retrieved from Google source

In Kochi, ‘Guess Who’ is an artist who has been spilling art, murals and graffiti on the

walls of Fort Kochi. He has introduced pop-culture. The dull walls have now been
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beautified adorned by the faces of Mr Bean, MJ, Bob Marley, Che Guevara, Messi,

Monalisa, Joker, and James Bond.
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Figure 2.2.6. Graffiti from Kolkata, retrieved from Google source

Kolkata also presents a different look, kolkata once known for its culture, history,
and literature is now known for the College Street, Sudder Street, Elgin Road, Beni
Nandan Street, Hatkhola and Bidhan Nagar (among others). The pop street art culture

as murals on the walls, the voices of the urban youth has been depicted.

Hence, Graffiti has a long historic perspective. It has developed as a revolution in a
culture of the new generation. It is a highly lucrative profession nowadays. It is called
Urban Art, which fascinates creativity, local culture, and is very close to life, giving
meaning to Socio-cultural attitude to the global generation.

As Visual art can improve communication, content, management and mass education,
it is interactive, innovative, global, technological and multicultural in contemporary

times, since the last decade. The organization sponsors the writing of graffiti.
2.2.1 Evolution of the Development of Graffiti in India:

Graffiti is not new trend in India. From Indian ancient civilization history it is very
clear that writing on the wall in the form of stick figures in caves had been a process

of graffiti writing.
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Della Brown (2018) Chapter Il asserts that, it is very difficult to trace the origin of
graffiti in India. The archaeological evidence is the evidence of the dawn of graffiti
which is very clearly perceived while digging deep into the caves and rock shelters of
our heritage. Different types of writings on stone walls and pictures on pottery are the

different types of graffiti, street art and folk art.

The Bhimbetka cave inscription in Shanka Lipi is the older version of examples of
visual art and not the verbal description. The prehistoric paintings highlight the
lifestyle and culture through what is known as graffiti. A boar chasing a man or a herd

of animals resembles crude graffiti figures.

Figure 2.2.7-2.2.8 Bhimbhetika Caves, retrieved from google source

The oldest paintings have larger figures, with just an outline of an animal or person,
and attention to scenes of everyday life. The newer ones have smaller but elaborate

figures, with religious motives, and the outline is filled with colour and details.

Figure 2.2.9 Cave showing a bull, retrieved from Google source
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The only painting in the caves showing a man being hunted by a horned boar

P

Figure 2.2.11. Impression of a Harappan Seal, retrieved from Google source
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1. Impression of a Harappan cylinder seal from Kalibangan (K-65). "Two warriors,
distinguished by the hair worn in a divided bun at the back of the head, are spearing
each other, while they are both being held by the hand by a goddess wearing a head-
dress with a long pendant (comparable to the ones decorated with cowry shells and
turquoise that are worn by the women of Ladakh and Chitral), bangles on the arms,
and a skirt. Next to the combat scene (where space appears to have prevented the
depiction of those details), her body merges with that of the tiger (later the Hindu
goddess of war) and her head-dress is elaborated with animal horns and a tree

branch,” writes Asko Parpola in Deciphering the Indus Script, p. 253.

Indus valley seals from Mesopotamia show engraving.

The indus seal here (top left) represents
the Hindu swastika, also found on the
Rapa Nui oar above

and the Kuninda coins.

Figure 2.2.12.Indus Seals, retrieved from Google source
The coins used at that time also have the human figures and dancing postures
resembling graffiti figures. It reflects civilization, its culture, traditions and way of
life.

Indus valley items show symbolic representation of signs, animals and plants on pots
and potteries also resembling with graffiti and give impression of the age old

civilization promoting nature and animals.
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https://www.harappa.com/content/Deciphering-the-Indus-Script

Figure 2.2.13 Indus Pots and Potteries, retrieved from Google source

Gandhara culture was also very impressive. Amravati Buddha Stupas have Pali scripts

, resembling stylistic graffiti writings.

Figure 2.2.14 Pali Script, retrieved from Google source

The world famous Ajanta paintings are murals of the street art today.
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Figure 2.2.15 Ajanta Cave number 1, retrieved from Google source

A ceiling painting in cave number 1 of Ajanta caves; this one doesn’t talk about any
particular religious story but is a general decorative motif that explains the importance
of Persian culture in ancient India. The painting portrays a white-skinned Persian

ambassador surrounded by dark-skinned native people.

Figure 2.2.16. Padma Pani Bodhi Satva retrieved from Google source

A painting in cave number 1 of Ajanta caves, this is Buddha’s former existence
portrayed as a painting. Cave number 1 of Ajanta caves is known for some of the
most elaborate carvings and sculptures from the life of Gautam Buddha.
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Colors and shades used reflect Graffiti art. It is the best example of murals in wall art
of Graffiti.

Khajuraho caves though 10% of them are erotic and the sexual natured art is also
reflective and have the educative nature of messages as in graffiti. The aesthetic
objects illustrate the idea of the life, to create something inspirational. Everyday life
of the common man, women applying makeup, potters, farmers, musicians etc and

deities too are displayed.

Hoysala painting show sculptures at Konark like graffiti fonts.

Figure 2.2.17-2.2.18 Konark Temple, retrieved from Google source
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Figure 2.2.19 Jaina paintings show boldness and ornamentation of graffiti colors, retrieved
from Google source

Figure 2.2.20 Calligraphy of the Mughal miniatures and Deccan Miniatures South Islamic
art, retrieved from Google source
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Figure 2.2.21. Rabindernath Tagore’s doodles and MF hussain all show elements of present
day graffiti elements, retrieved from Google source

Figure 2.2.22. Mughal Art, retrieved from Google source

Mughal art work show inscriptions, emotions, body language like Graffiti
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Figure 2.2.23 Deccan Miniature, retrieved from Google source

Same is the case with Deccan miniatures.

B e e

Figure 2.2.24 Charminar Inscription,Hyderabad, retrieved from Google source

The granite structure with intricate limestone stucco work on its interior and exterior

walls complete with inscription.

From the cave-art, rock —shelters, to the Indus valley pots and pottery, to Ajanta
paintings of graffiti show a full gala fair of life. Now the media crazy new generation
likes advertisements popping up on their Smartphone’s. They enjoy visiting selfie
points painted on the huge walls of entertainment parks. The writings on the interiors
attract them to dine out in the culture of consumerism. So, the graffiti art in the
advertisement is said to be an advertisement with no product. While choosing for a
brand, the logo reflects nothing but advertisement of the brand.
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As the philosophy of life is dynamic by nature and keeps on progressing with it. There
is a change in conditions of life-style in its technical, scientific, economical, political
and social status. Change is the law of nature. But folk and traditions are always
preserved through' art and expression of freedom of speech on different media for its
community, values and aesthetics. And visuals are conducting this task efficiently. So
is true with the Graffiti — writing on the wall. That is why a new world created by
the artists on the dynamic canvas also catches the eye of the Viewer for a moment
irrespective of his perception. The canvas in the form of trains, buses and cars, trucks,
3D murals on asphalts and concrete surfaces give the surroundings of abandoned
space a lively look. From the main road sides to the under bridge and subway, a

colorful new look often enchants the passersby.
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Identification of Gaps in Published Literature:

CHAPTER 3

Table-1: Literature survey till date:

S.N | Author | Paper/Book/Rep | Main Findings Remarks/
ort
Gap
1. | Satwik | Art for Art|e Culture gives different | e Some icons do
Gade | Sake: why meaning to signs and | not cover

Indian Street art
IS not necessary
anti-

establishment.

The Hindu, June
08, 2019

e Signs

pictures.

can make the

viewer uncomfortable.

e Explosion in number of

graffiti artists.

women’s issues

in semiotics.

e Signs along
with  text is
missing.

e Only text can
also give proper

meaning.
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Ashim

Madan

Visual

Semiotics of
Truck Art in
India: From Art

on Trucks to a

Digital Art
Style.
May 10, 2018

www.scss.tcd.ie
» TCD-SCSS-
DISSERTATIO
N-2018-060

Motifs,

phrases

Calligraphic
pictures and

icons give meaning.

Moving vehicle with

practical value is used.

Minor to decoration of
trucks.

Motifs,
painting graffiti.

couplets

Give different meaning
for demographic

situation.

Nationalism is reflected.

e Advertisement
and marketing
strategies  are

missing.
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Seema
Khanw
alker,
JINU,
New
Delhi

Branding
National issues;
Media and the
branding

bandwagon

Journal Social
Semiotics
Volume23, 2013

- Issue 4

Signs,  Brands
and
Communities
Edited by
Torkild
Thellefsen and

Bent Sorensen.

Pages 517-522 |
Received 12 Dec
2012, Accepted

06 Mar 2013,
Published
online: 28 May
2013

https://doi.org/1
0.1080/1035033
0.2013.799007

Obsession with

branding.

All signs do not qualify

as semiotic judgment.

Semiotics is a skill in

Industry.

e Relation
between
Graffiti,
Advertisement
and Brands are

missing.
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Ancient  history  of
graffiti and its
techniques

Graffiti as illegal anti
social visual
communication

Suitable target audience
for indoor

advertisement.

Graffiti and
Advertisement both
awaken the viewers
curiosity.

A proper platform be
utilized for graffiti.

= Very little has
been said about
outdoor
advertisement.

= Nothing has
been said on the
use of
advertisement
& its
commercial
prospects  on

society.
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Volume 4
Issue4,
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Take Art as art and

appreciate it .

Graffiti is finding pace

in India.

Art and graffiti are
message embedded

Prominent brands want
to use graffiti to

promote their wares

e Though
communication
, Graffiti, Art
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discussed  but
to promote
brands very
little has been
said on
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Graffiti is a powerful
source of visual

communication.

Gender bias and
inequality in society for

women reflects culture.

Capitalism and
materialism is pointed
out clearly which leads
to emotionless and

mechanical life.

A rebellious mood of
different type of graffiti

is seen.

Socio cultural messages
are presented through
symbols in graffiti.

e Aesthetic tone
of art is missing
e Semiotics and
meta language
is used to
describe women
only.

e The effect of
Advertisement
on values and
lifestyle and
health

through graffiti

claims

is unreferred.
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Defacement and white
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e Only political

issues are

discussed.
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art as a tool of
communication
is discussed and
not graffiti as
visual

communication

tool.
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Criticism of Graffiti Art.
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Location of graffiti
writing is ironic and
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-55-




10

Bhawn
a
Chauh
an
Resear
ch
Scholar
, State
Univers
ity of
Perfor
ming
and
Visual
Arts,
Rohtak,
Haryan

a, India

THE IMPACT
OF SOCIAL-
CULTURE ON
THE
ACCEPTANC
E OF
GRAFFITI
ART IN
DELHI
Published: 22
June 2018
Impact Journal
IMPACT:
International
Journal of
Research in
Humanities,
Arts and
Literature
(IMPACT:
IJRHAL) ISSN

(P): 2347-4564;
ISSN (E): 2321-
8878 Vol. 6,
Issue 6,
2018, 319-334
© Impact

Jun

Journals
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commercialized

a symbolic,
and

diplomatic city.

Culture affects life style,
Symbols, meta
language, women, socio
linguistics, graffscapes
give socio-economic
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e Only
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-56-




11.

Aparaj
ita

Bhasin
Indepe
ndent
Researc

her

The Evolution
of Street art
and Graffiti in

India

SAUC - Journal
V4 - N2

2018

Historical evidences of
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Tribal communication
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Organised art festivals
with like minded people
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Over view of recent

Ccases concerning

Graffiti ownership.

Despite of it’s illegality,

graffiti  should  be
protected.
when  copyright  be

protected (visual work

under copyright)

Street Art is purely

aesthetic and artistic

work.

Challenges to the rights

of the artist.

e How law could
help copyright

to the artist.
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WHAT’S THE
GRAFFITI
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UPDATED ON
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https://theroving
heart.com/graffi
ti-in-india/

Since 1960°’s a whole

new level rebellion.

In 1980’s considered as

a form of art.
Graffiti is popular now.

Commercial success to

its artists.

References to mythical
characters

Life of artists

e Other aspects of

culture and

Indian Society.
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Graffiti or street art has
been lately finding its
footing in India with
young, largely anonymous
artists literally letting their
imagination  loose  on

walls.

Majority tags, Cartoons,

mythology inspired work.

think

environment,

Small Group-
politics,
gender and poverty issues,
dreaded corona virus are

finding its way into.

Eye-  catching  work
touching  contemporary
issues.

Graffiti affects with swift
retribution though have a

short life.

Gender issues and gender

stereotypes.

Super women by Anpu
Varkey Neglect nature

watching.

Digital Wave and Social

media- washing of graffiti.
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5 bold female voices
Anpu Varkey’s gaint
harvest moon, Gandhi
Mural on DPH’s build

facade.

Shilo

Two gaymen embracing

Shiv  Suleman

on the streets of beirut, a
transgender woman are
not objects but fearless
against sexual violence

and gender inequalities.

Jas Charanjiva’s famous
Pink
Kinkle dusters.

Lady wearing
Don’t
mess with me’. Modern
Women nirbhaya rape
case. Regarding culture
life

celebrate Fathers Day.

and style to

Jheel Godadia Breaking

the silence  Project
Prostitution and Eye
Teasing.

Kajal Singh Moniker

Dizy, hiphop, bubbly
and blocky of 1980’s
and colours. Nike shoes

china Russia, US.

e Only

description  of
female writers,
appreciation of
their work but
impact on
society is not
taken by the

author.
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Graffiti and Street art
found a place in the

main stream.

Public art destination of
transformation of shims
to bring communities

closer.

Out of the galleries to

public spaces.
Tools to brighten cities.

Tyler on Instagram Post

anti-art
St+art India V.
Jeevananthan from

Cimbatore 1967.

Collective work but

limited.

People see it live and
not only political or
related to cinema as

used to be.

e Growth is there

but not a study
of
psychological
impact of
Graffiti.
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Discussion on  Fort
Kochi, Cochin, French
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3.1 Research Gaps:

1. Very little has been said on use of semiotic graffiti as a medium of new age

advertisement.

2. Graffiti as a medium of communication has been discussed to promote brands but

very little has been said on technical aspects of its visual language.

3. An aesthetic analysis of graffiti for visual communication in a public space is

missing.

4. Semiotics and Meta language is used to describe very limited subjects and has not
been applied for study of Graffiti Advertisements having socio-cultural issues.

5. The effect of socio-cultural advertisement on values, lifestyle and health claims

through graffiti is not referred to.

6. There is little awareness of saving Graffiti as a medium of Art and using it for

betterment of society.

7. Visual communication with aesthetics of public space is missing.

3.2 Limitations:

The time of the research was the time of the dreaded Pandemic Era of Covid-19.The
number of sample size has varied as the sampling was done on socio cultural aspects
only. The comparison between Advertisement and Semiotic Graffiti in India was

also scanty in the secondary data and Literature review.

1. The scanty and low number of responses of viewers was not expected but because
of the lock down and online studies, they may be reluctant or lack of interest in
such a scary environment might be the reason.

2. Due to restrictions in traveling all important (metros, cities, suburbs) could not be

approached to collect samples and on the spot observation.
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3. The proficiency in some graffiti writings is not very aesthetical as the images and
composition appears immature because at local places students were invited to
write graffiti on the walls by the administration, educational institutions and
NGOs.

4. The figures drawn does not match properly to the models selected by the artists
may be the lack of the skill of the artist.

5. The selection of site at some places is also not appropriate and up to the mark. The
concept and even surroundings of the graffiti pieces does not match the theme of

the issue presented in some works.
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CHAPTER 4
Socio Cultural Advertising through Graffiti

The time of the research being the Pandemic Covid -19, is considered the most
turbulent period. During this unfavorable period, human creativity, skill, and
aesthetics have brought Social Advertisement to a new heights through the language
of symbols and signs in graffiti.

Effectiveness and impact of graffiti on Social Advertisement on the spot observation

was done.

Documentation of trends of social advertisement through survey by capturing

photographs on the spot and through the Internet has been done.

As Graffiti is dynamic in nature, it’s symbolic use for social advertisement has been
discussed and detailed as the following stages through documentation of photos for
sampling of Graffiti Interview, case studies, survey through questionnaires.

The principles of art and Shadanga theory of Indian art along with the famous.
Grounded theory is employed for data analysis for Qualitative method, Inductive
approach and Theoretical saturation.

The focus of the thesis is to analyze semantically the Socio Cultural Advertisement
and Graffiti as tools of visual communication. A qualitative as well as quantitative

approach of research has to be adopted.

e The Sample Size of graffiti pieces are 778+ and respondents for questionnaire
and interview are 220 selected in the form of stratified cluster data randomly,
which would include strata’s as students, artists, academic professionals and
others.

e The sample collected selected was from rural and urban from different states
of India.

e Traditional advertisement from e-source and direct observation of the

outdoor advertisement are compared with Graffiti Advertisement.
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For the Direct Observation, some places were visited and photographs were
collected. As the observations are to be explained in Primary Data so it is

Explanatory and theoretical.

As the research methods adopted are all Descriptive, Quantitative as well as
Quialitative here. Hence the approach is exploratory in nature. Analysis of the Data is

Exploring and based on Grounded theory which is rooted on daily life of a society.
4.1 Secondary Research and Preliminary Data

In academic research, the influence of Secondary Research has a significant role in
the final outcome. To study, to cite and quote from the renowned authors give insight
into the beginners to follow the unfathomed ocean of knowledge and research. As a
student of Visual Arts and Graphic Designing much emphasis is given on analysis
of visuals in this research. While casually passing through the Indian cities or the
rural pastures witnessing, an altogether changed infrastructure and huge buildings,
one can get charmed. The commercials, the murals, decorations and cleanliness
everywhere hold the attention of the passersby. Lots of artistic expressions of
thoughts and visuals using public walls as communication platforms, greet the people

reflecting different moods even in the Digital world.

The Secondary Research is the platform of the research. It gives insight into the work
already done in the proposed Problem for research methodology and the ways to

analyze the data at the preliminary stage.
4.2 Research Design

Socio- cultural aspect keeps on changing with the changing society and time. Primary
Research includes on the spot photographs of the Graffito relating to socio- cultural
advertisement. Socio cultural advertisement supports health and hygiene, well being
of the society, diseases, drugs, environment protection and so many social issues. Like
over pollution, climate change, gender inequality, women empowerment etc.
Advertisement helps society to inform various activities, products, events, festivals
and heritage also. Social advertisement through campaigning makes masses aware of

dangers and scare to a richly diverse Indian society comprising different age groups,
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gender and education. The targeted masses are appealed for a change in their behavior

and thinking towards betterment of life. The culture is also dynamic.

Hence a study has been conducted to evaluate the use of graffiti in socio- cultural
advertisement in the states of India. How semiotics in Graffiti spreads the word about
powerful issues. Traditional advertisement works through print media and outdoor
display. Social media has also been adopted by the government, NGO’s and
institutions in the digital age. But the recent trends of beautifying the smart cities has
appreciated the graffiti artists for their messages on the flyover walls, structures and
signs and gigantic murals and transport are also getting effective as a channel of

communication.

It is a fact that semiotics give number of concepts and are perceived differently by
different individual — the meaning is conveyed and generated from personal to public

i.e. An individual and the meaning for a society.
The Primary Data here presented has been broken down in two divisions as

4.2.1 Interpretive Data

4.2.2 Pictorial Data

4.2.3 Case Studies

Interpretation has been done on considering the topics and themes under different
categories to decide what data has to be collected in a controlled form on the

guidelines by the panel experts.

This Stratified cluster sampling is adopted taking different stratas in arts, for example
Painters, artists of different Stratas as Art and Craft teachers, School and college
lecturers, creative Designers, and others. The renowned persons were contacted and
approached for their responses on telephone and Google forms. Gathering the opinion

of the experts of Fine Arts, was used as an observational tool in interviews of experts.

Also the Sample Design is based on probability sampling and is taken on the random

concept among a huge variety of Graffiti advertisements.
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It is multi stage also, as different graffiti pieces with socio cultural advertisement has
been taken. Specific categories were identified and selected for studying the use of

each category in different cycles.

To evaluate the aesthetics of Graffiti (Category wise). The data collected on the basis

of image, text, icon, and process that includes issues and evils of society. The

states/cities v/s theme has been presented here through Semiotic Analysis. The
different categories code as adopted are:

1. Folk and Global Culture includes Folk / culture Traditions, Values of Life,
rituals, heritage , Religious customs, Sports, Games, Values, National interest of a
diverse Indian Society.

2. Social Change which includes Social Awareness, Reformation of Criminals,
Gender Inequality, Women Empowerment, Indifference towards transgender and
Sex-workers, Child Abuse, Child Trafficking, Female Foeticide, Dowry, Science
and innovation.

3. Environmental Protection includes Protection of Nature, Wild life, Selfee
Culture, Save Earth, Pollution, Save Water, Conserve Energy, Planting Trees,
Water Management, Waste Management, Health , Hygiene and Cleanliness.

4.2.1. Collection of Primary Interpretive Data with Graffiti Pieces

The sample collected to record the graffiti under different categories and codes were
taken. The graffito’s from different places were interpreted on the bases of images,

icons, symbols.
Pertaining to Folk and Global Culture

1. Chandan Nagar Railway Underbridge, Jalandhar was formally opened in
September 28, 2016 which presented Patriotic Theme. In addition to flower-scape on
the walls the place has ‘Vande-Matram’ written in National Language Hindi. On the
background the space is colored with the orange, white and green colors of tricolor of
India. The pictures of Bhagat Singh, Rajguru, Sukhdev, Chandar Shekhar Azad, Lala
Lajpatrai and Dr. B.R. Ambedkar are emerging out.
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Figure 4.2.1.1.1 Patriotism (2020), Chandan Nagar Railway Underbridge, Jalandhar,
Photo Courtesy: Self Clicked

The tricolor of India is our National Pride. The pictures of the martyrs signify
revolution. Lala Lajpat Rai was an active complainer of Swadeshi and stands for self-

reliance in India.

Dr. B.R. Ambedkar is a versatile personality of the 20™ Century; a symbol of
knowledge Chander Shekhar Azad is also a courageous revolutionary who joined
Non-Co-operation Movement and avenged Lala Lajpat Rai’s death and shot himself
dead to evade being captured by the police.

Through the sign of a flag, the icon simply illustrates the growth, harmony and
stability. It also signifies optimism, independence, positivity and happiness. The
painting with three colors has not literally shown the picture of the flag. But the
painting has an additional meaning. The symbolic representation of the graffiti gives a
social message to keep the memory enlightened in the hearts, the memory of the
martyrs who fought for their people, for a worthy cause- the Freedom of India and the

Indians.

Dr. B.R. Ambedkar- an embodiment of knowledge, a historian and a pillar of

independence India’s constitution and republic must be paid obeisance.

The comrades are standing together though they belong to different states, casts, and

creeds. They represent a diverse India- Vande Matram. Nearly 50 colonies fall on this

locality. It is a frequent passage of trains between Jalandhar and Amritsar. Three

schools also fall on either side of the track. So a varied audience daily has a look at
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this Patriotic theme which gives goose bumps to the beholders. The socio-cultural

aspect could be to stand against injustice. Adopt self-reliance and serve the nation.

2. ‘Make in India’ logo of a lion on the prowl is written in English. The lion is
embedded with icons of manufacturing parts against the colors of the tricolor and is
also enchanting. Though, Lion is a national animal of India. Lion is a symbol of
majesty, strength; courage makes India a symbol of kindly power in the world. The
superiority of India, now a developed country, has changed the culture which is very
rich. The tools and machine parts show progress and superiority of India over the
world. Make — in India represents progress and success.

Figure 4.2.1.1.2 Made in India (2020). Chandan Nagar Railway Underbridge,
Jalandhar,
Photo Courtesy: Self Clicked.

e Ambitions scheme
e Modern Infrastructure
e New industrialization, foreign investment

e Promote export-led growth.

-71-



e Lion is on national emblem and Ashoka Chakra icon of our civilization,
makes India a manufacturing hub in the present scenario. 8 balloons orange,

white and green.

Tagline used is ‘Make in India’ is in English language. English is considered Western
window. This also adds to the international supremacy of India for promoting export-

led growth in economy.

Nine is considered to be a symbol of confident and compassionate PERSONALITY.
It is also a sign of universal love. So, Make in India is going to help India and Indian
society to lead a better life in times to come. India would help the world doing
something good for humanity.

Balloons total number is nine and are of Orange, white and green in color,
representing the Indian nation on one side and freedom from bondages of import. An
idea of self reliance and independence and to speed up the buying process or
exporting power of India in industrial sector. Flying up-wards the balloons reflects

rise in economy.

3. When talking about socio-cultural traditions, the beauty of a smart city 2020-21
stands for the folk-traditions also.

Figure 4.2.1.1.3 Self clicked (2020). Cultural Heritage A Punjabi Virsa.
Opposite Lyallpur Khalsa College, Jalandhar

The Punjabi virsa numerous religious and seasonal festivals, celebrations, with

Bhangra Giddha, objects of vanishing assets of Punjab village life, Phulkari craft etc.
-72-



To keep the youth in touch with the old heritage, the culture has to be preserved. And
it is fascinating to see socio-cultural advertisements to gear up the city for
competitions of smart cities the folk-dance of Punjab. The graffito presents a village
scene in which after harvesting the farmers are in a jubilant mood dancing and making

marry.

4. A cultural Heritage has been painted by Municipal Corporation, Jalandhar on a
flyover with beautifully colored dresses of the Punjabi youth as taking part in some
festivities. The Dhol, the long stick, and performing folk dance bhangra is the scene
which attracts not only the youth but people of all ages and gender to Smile back and
feel happy. The farmers dressed in the traditional bhangra dress are dancing in the
flowing and ripe wheat fields, wearing blue jackets, red turbans and green tamba on

white kurtas they are dancing near the rural ware house of straw only.

l
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Figure 4.2.1.1.4 Self clicked (2020). Cultural Heritage: A Punjabi Virsa.
Opposite Lyallpur Khalsa College, Jalandhar

The golden color of the store house called ‘Kuppa’ in local language represents the
bumper crop and gold. Gold is the symbol of richness. The white background is the

contentment that also flashes on the faces. Green color in dress is prosperity and joy.
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It is the growth. The musical instrument Dhol adds to their facial expressions of the
harvesting season and the ‘Khunda’ the long stick shows the strength and richness

also.

5. Historical

w”ﬁ%’” i
SRRATOFTITORET 3 11

e —

Figure 4.2.1.1.5 Self clicked (2021), Bharat Kund, Fezabad, District Ayodhya

Here the cultural aspect is Values of life. The image is from Faizabad, Bharat Kund,
which depicts a religious epic of Prince Bharat praying at Bharat Kund. The hut is
situated in forest like place and is made of logs. Throne of an emperor garlanded
khadau on it. But the ‘Chattra’ is golden in color which is symbolic of Kingly Royal
family.

Design is a narrative design. The yellow and orange dress worn by Bharat, the
youngest of Shri Ram’s brothers has a hollow around his head. A picture about
worship and prayers. It is said that Bharat meditated here for 14 years, while waiting
for Raja Ram Chandra ji. The Scene depicts love, respect and loyalty towards his
eldest brother. The whole scene presents adventurous but optimistic emotions and
fascinates the viewers. Symbolically it is the embodiment of virtues and values and
affects the mind of the viewer.

6. The scene has six human beings representing Shri Ram, his wife Sita and brothers
in yellow and orange. The scene is a narrative at Chitrakut when Shri Ram was
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staying in the forest. The brother bharat came there to plead him to come back to

Ayodhya to be the king. Shri Ram and Bharat are hugging each other affectionately.

Figure 4.2.1.1.6 Self clicked (2021) Bharat Kund, Fezabad, District Ayodhya

Symbolically, it is virtues v/s emotions. It is symbolic of the qualities of head and
heart. It represents Hindu Mythology.

7. The story from historical and religious epic Ramayana here presents the first
meeting of Hanuman ji and Bharat, the youngest of the raghu-vanshis at nandigram.
The image represent the narrative and natural surroundings with many temples in the
background. ‘Ram’ ‘Ram’ written here builds the environment and brings positive

vibes.

Conventionally it is a mythical story but has a deep cultural impact on society. The
impressions of coloured hands on the walls gives hope and stands for heart and

emotional stories.

-75-



z&émm 2
Figure 4.2.1.1.7 Self clicked (2021) Bharat Kund, Fezabad, District Ayodhya

It all strikes values of life, respect for elders, interdependence of human and nature for
aesthetic as well as symbolic reasons. Nature and its protection, animals, birds

dependability on each other brings harmony, balance and stability.

8. Painted dresses in Red and blue, two lawn Tennis players reflect the city is the hub

of sports industry.

Lo”|

Figure 4.2.1.1.8 Photo Courtesy: Lall Apoorva. (2020). Jalandhar Sports.
Opposite Lyallpur Khalsa College Under Flyover, Jalandhar
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Jalandhar has a leading business in sports accessories and sports wears, sports goods.
The red color attracts the attention of the viewer automatically on this fact. The blue
color also accounts for the high level industrial technology in sports. The color Indian
team mostly wears by highlighting the importance of sports, the need to keep the
mind, body and soul healthy and strong is a healthy step towards a sound society.

Sports and gains have their own significance in the life of our modern society.

9. Similarly Red and Green Table Tennis Playing figures under the flyover again
support the sports industry in the city and fill the present scenario with alternative
energy in the youngsters.

i
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Figure 4.2.1.1.9 Photo Courtesy: Lall Apoorva. (2020). Sports.
Opposite Lyallpur Khalsa College Under Flyover, Jalandhar

To channelize their vigour sports and games have to be adopted and appreciated!
Only books and in-door studies won’t help an all round personality. No text only
picture- the symbolic figures speak a lot to promote sports. Hence in itself an icon of
semiotics.
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10. A Cricket playing kid clad in yellow and blue and fully protected with white
laggards and red ball is also attracting the youth and the kids to adopt sports for good

health and utilizing leisure. The advertisement in the form of Graffito is befitting! It is

LRI T

Figure 4.2.1.1.10 Photo Courtesy: Lall Apoorva. (2020). Importance of sports and
sportsmanship.
Opposite Lyallpur Khalsa College Under Flyover, Jalandhar

hinting at the importance of sports and sportsmanship for a value based life after
school and university is the need of the hour for the contemporary, global culture and

society.

11. To make people aware regarding the traffic rules and traffic lights, it is important
to educate them. The Graffito at BMC Chowk flyover in red four people are crossing
the road. The way to avoid accidents and safe driving social messages includes traffic

rules and traffic lights.
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Figure 4.2.1.1.11 Photo Courtesy: Lall Apoorva. (2020). Importance of zebra
crossing.
Opposite Lyallpur Khalsa College Under Flyover, Jalandhar

The graffiti of the zebra crossing advertisement draws attention with the red colour in
it red is the colour of caution also and Four pedestrian figures in Red Cross. The zebra
crossing gives a strong message to the pedestrian to cross the road on the traffic light
only through zebra crossing. Four people's figures reflect the angle number to feel
safe. It is for the safety of life and protection one has to be organized while crossing

the road.

12. The dummy Scarecrow, as it is called ‘Putla’ in Punjabi, White in khets. Green
and yellow straw store houses in the fields are eco-farming. White dress worn by it is
peaceful, clear, environment and scare away birds from destroying the fields. As a
whole the day long hence helps in protecting the environment. The farmer cannot

scare birds that cut the fruit or crop the scarecrow is used instead.
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Figure 4.2.1.1.12 Self clicked (2020). Village life.
Opposite Lyallpur Khalsa College Under Flyover, Jalandhar

This advertisement helps in protecting environmental health hazards of harvesters. He

is guardian of the boundary and may its posture also representative of jesus.

It scares away birds from the fields, but often birds perch on its shoulders to make the

environment cheerful. Immune to heat. Old clothes are controversial.

13. Well and Bhangra team reflects the rural background- village heritage and safe
drinking water depicts the beautiful village life and people enjoying. It is a beautiful
scene without lifestyle presents how people used to get cool, fresh and soft drinking
water from the well. How they used to enjoy the fresh and clean environment. Many

folk tales are related to the water and the well of a village.
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Figure 4.2.1.1.13 Photo Courtesy: Lall Apoorva. (2020). Rural Background-A
cultural Heritage.
Opposite Lyallpur Khalsa College Under Flyover, Jalandhar

Villagers enjoy a simple, pure, free and peaceful life. A scene how they enjoy and

entertain themselves after harvesting or in festivities. It is a blessing to dance.

14. Kisan on a bull-cart, ladies carrying pitchers on their heads going to the village.
Blue, red, black. Earlier as described in the scene, the women folk performed the
household now. Though Bullock Cart is a traditional vehicle to transport crops. It was
the time when the rural habitats lived away from technology.

Figure 4.2.1.1.14 Photo Courtesy: Lall Apoorva. (2020). A Village Scene.
Opposite Lyallpur Khalsa College Under Flyover, Jalandhar
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The harvester carries the crop for sale. He is happy, as the rural culture depicts
women carrying water. Though it is a stereotype but the older culture has to be
preserved and transmitted to the coming generation. The mindset can change as the
culture is dynamic. It presents the problems of the rural life which is not known to the
urban dwellers. The lifestyle is altogether changed.

15. Reminds of its richest heritage. On the blue background, the symbolic use of
sports accessories and different icons in red, yellow, orange, white, grey along with
white and black colors are painted opposite the T.V. Studio on Bhagwan Mahavir

Marg to highlight the sports industry and manufacted equipments in Jalandhar city.

Figure 4.2.1.1.15 Photo Courtesy: Lall Apoorva. (2020). Sports.
Near Sardar Udham Singh Nagar opposite, Radio City, Jalandhar

The shoes, the tennis ball, rackets, gym machines, basketball, shuttlecock and
football, rugby all reminds the onlooker the famous industry of Jalandhar. It is a part
of the culture of the society of the city. The nursery of Sports-Jalandhar. Blue color
background is the blue uniform of the Indian cricketers and sports persons a color to
feel honored and proud for the richest heritage.
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16. Sports like Gymnastics and football are painted in bright colors on the walls of
Chandigarh for good health, strength, flexibility and balance rehabilitation after
injury. Sports are recommended.

Figure 4.2.1.1.16 - 4.2.1.1.17 Self Clicked(2022) Sector 9, Panchkula

The images of players are not very correct but the idea of choosing sport as a
profession, for economic stability and pride to the nation and community. The graffiti

inspires the young children to adopt sports.

17. Historical Background- Mera Shehar Jalandhar.

My Jalandhar city, written in Punjabi, is described as a world of sports. Edu centre is
a historical place, popular in the world of media and famous personalities place of
birth. Jalandhar is the safest and famous place. Since 1979, Doordarshan Kendra has
been established in Jalandhar are more hospitals in ASIA. It is an ancient city, leather

industry. It is named after a devil king ‘Jalandhara’.
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Figure 4.2.1.1.18 Photo Courtesy: Lall Apoorva. (2020). Historical Background-
Mera Shehar Jalandhar.
Near Sardar Udham Singh Nagar opposite, Radio City, Jalandhar

It has a Historic significance in Puranas and Mahabharata. Satluj and beas are two
rivers that surrounds it. As archeology monuments the Icos Minar is also in Jalandhar
District Smart city under number of urban development Prasar Bharati, AIR,
Electronic and Print media and many more landmarks make the citizens of Jalandhar

to be proud of it. It represents the socio-cultural aspects of the people.

17 B) Jalandhar is written in English in Red, Blue, orange, and black colours giving

it 3D effect.

Figure 4.2.1.1.19 Photo Courtesy: Lall Apoorva. (2020). Historical Background-
Mera Shehar Jalandhar. Near Sardar Udham Singh Nagar opposite, Radio City,
Jalandhar

One could see the graffito from very far. No pictures, sign or icon. Only letters bulge
out to come out of the wall to recognize the identity of the city. The mixed colors and
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the straight lines that highlight the name of the ancient city on Mahavir Marg,
opposite T.V. Studio. The bold letters make it sure that it is visible to everyone. This

makes the name.
18. Corruption

Here Cultural aspect is Yantra painted this Graffiti for a big Cause — creating Lokpal
Bill to curb deep rooted corruption in government affairs. The well known Agitation

against corruption by Anna Hazare has been painted in Black and Grey visionary
sketch.

Figure 4.2.1.1.20 Corruption, Anna Hazare in Lajpat nagar in Society | The Tribune,
Spectrum, Sunday, September 16, 2012 At Delhi

Anna Hazare has arousen from a humble army man to a national figure. The fist is a
revolution to change the political aspect of the country. Symbolically these colors
present a gloomy atmosphere. But he is a national figure who gave common man a
courage to speak and stand for truth. Hence a beautifully presented cause intimate that
could make a nation proud. People appreciated and supported this lok pal bill which
should be documented for the coming generations.
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19. Here the cultural and Social message is that Dimension for a vision for a nation
reflects patriotism. An image illustrates a national hero and youth -his team.

Visionary sketch with typography and different colours — The National Flag.

M "
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Figure 4.2.1.1.21 Corruption At Bangalore, Karnataka | Going beyond black and
white Parvathi Menon , Bangalore August 23, 2011.

It is a motivational presentation. The National Flag is the pride of India. Anna Hazare
stands for honesty, loyalty with no political ambitions. Predictable meaning is a ‘Jan
Andolan’ an agitation for corruption free India. Social awareness for a quality life
and national character is the positive influence of this Graffiti. The protesters appear
to talk only about corruption. The Graffiti here has changed from black and white to
color, Shades and hues. Hundreds and Thousands youth turn up with Anna Hazare

and his team to talk about institutionalized corruption in Karnataka.

The different slogans are Self-explanatory. Corruption free India is a Dream, a Vision

of the public.

So this ‘Jan Andolan’ must be preserved.
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20. The Graffiti shows a bright talent and utilization of space for a brighter future of

society.

The Graffiti at Bhagwan Mahavir Road (Infantry Road) presents an excellent
expression and message of corruption of the street walls of Kolkata. Impressions of
the artist are interactive and self explanatory. In Kolkata where walls used to be

decked with political messages, now whisper with new hopes and life lines and new

spirits in the urban art.

Figure 4.2.1.1.22 The Hindu,, Bhagwan Mahaveer Road (Infantry Road), Banglore
560001 Kolkata (2019) Photo Courtesy: Pritam Dutta.

Exploratory and visionary sketch has been designed. Here Traditional message is a
Big fish eating the smaller ones. Impact is positive as making aware of the corrupt
environment in the administration and other social activities. A beautiful way to
handle the important issue of corruption in society makes the public aware of the evil
which must be preserved for generations to come in Non- Corruption India.

-87-



21. To revive the heritage of the 142 years old docks. A child sitting with back looks
depressed. Pink fish in the water, perhaps the drowned ship and underwater animals.
The orange red water tide-pollution. Type of design is Struggling to survive. Actually
it is Fish Market.

Figure 4.2.1.1.23 St+art Urban Art festival , St+art India (2017- 2021)Manjulika
Pramod, December 14, 2020, Fascinating Wall Art at Fishing District of Sassoon
Dock, Colaba, Mumbai

Traditional message is a boy sitting near a dock, the fish market, old rambles of
building and a neglected warehouse. Positive influence is Sasson dock had a
makeover which is very significant. It was completely revamped by a fantastic
Graffiti., St+art India and Asian Paints gave the complete changeover to the home and
lives of the native living there at the Dock. Inference is Symbolic of altogether change
in life. The deserted places now full of life and hope for the broken natives of the
Dock. The message is reflective with a motivational thought.

22. The images of Shiva, Parvati and other Gods and Goddesses and different genres
could be seen. Tantrik also frightens unique and thought provoking tantric with skull
in hand, moonlit night on dingy black wall near the upward stairs causes spell and

occult which is very common.
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Figure 4.2.1.1.24 Tantarik at Varanasi Ghats

The smoke from the hukka. The colour shapes, figures and location. The walls of the

old architecture act as a canvas for this modern form of art.

Cultural or Social Aspect shown here is a Tantrik doing Tantra activities on
Amavasya night. Image includes Tantrik, Moon, skull and lonely place of ghats. It is
an explanatory design narrative which embodies evils and beliefs of society. A tantrik
performing pooja. The ritual is a part of Shiv Bhakti and occult and magic and a
Sadhu or tantrik is performing pooja. Tantrik has a unique magical, mystical and awe-
inspiring effect on the rising stairs is frightening. Hence there is Social awareness for
social evils. Color, hue and tone are very important elements in aesthetics. Here the

context and contrast give the required effect.

23. Dedicated to Hindu lord Shiva- with all the adornments like a snake around his
neck. Crescent moon on forehead carrying Ganga, on head, clad in tiger skin and
Rudraksha beads, the third eye and agni in one hand, with drum in other dancing pose
along with shivling. The Graffiti of Shiva presents him as God of Destruction,
Meditation, Yoga, Time and dance. He is a destroyer of evil.
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Figure 4.2.1.1.25 Lord Shiva, Varanasi Assi Ghats

Interpreting the religious Graffiti of Lord Shiva that signifies the three states of mind-
waking, dreaming and sleeping or the knowledge, desire and implementations. Lord
Shiva is ever alert with the third eye of knowledge and wisdom, it is a new dimension
of perception. The drum is the universe which is ever expanding and collapsing
representing the process of creation. Crescent Moon is wisdom of mood that nullifies
the effect of Soma. Drum resonates the words from holy scriptures the Vedas. The
tiger skin reflects fearlessness; rudraksha beads are purity of mind and soul. The
flowing Ganga from head is the end of ignorance towards a new dawn of knowledge,

wisdom and eternal peace.

So, Lord Shiva’s Darshan in Varanasi Ghats bring a feeling of creativity, existence
and generative power of the universe and unfathomed belief in lord. The Philosophy
of life- its creation, existence and following a flawless life to escape the wrath of Lord

Shiva gives a society a worthy life.

Here Cultural or Social Aspect is Dedicated to Hindu Lord Shiva. Illustrations are

abstract with all the adornments like snake around his neck. Crescent moon on
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forehead carrying Ganga, on head, clad in tiger skin and Rudraksha beads, the third
eye and agni in one hand, with drum in other dancing pose along with shivlinga. The
Graffiti of Shiva presents him as God of Destruction, Meditation, Yoga, Time and
dance. He is the destroyer of evil.

Interpreting the religious Graffiti of Lord Shiva that signifies the three states of mind-
waking, dreaming and sleeping or the knowledge, desire and implementations. Lord
Shiva is ever alert with the third eye of knowledge and wisdom, it is a new dimension

of perception.

So, Lord Shiva’s Darshana in Varanasi Ghats bring a feeling of creativity existence
and generative power of the universe and unfathomed belief in lord. The Philosophy

of life- its creation, existence and following a flawless life to escape the wrath of Lord

Shiva gives a society a worthy life.

Figure 4.2.1.1.26 (2021). Team work and cooperation in Studies, Govt School, Moga |
Photo Credit: Apoorva Lall

Cultural aspect is Importance of education. Students coming to school independently

as well as with their mother performing different activities in school. It is narrative in
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design. One boy painting on the wall, other two enjoying the picturesque activities are
different activities of students shown in the picture. These are the qualities of
nurturing students' education in a school. Uniform wearing in schools reflects
equality. Different activities performed by students help them to learn teamwork and

cooperation. They learn values of life that are important after school.

25. Values of life. It is a Reflective Theme. Students enjoying in school . Playing and
studying also. The design for a narrative of student life that is carefree and enjoyable
and helps to make them face life after school. Teamwork and cooperation in studies is
also adding to the character of students. A girl is looking after plants and another is

going on the bridge.

Figure 4.2.1.1.27 Teamwork and cooperation in Studies, Govt School, Moga | Photo
Credit: Apoorva Lall

A boy enjoys the rainy day with an umbrella over his head. The swing in the rainy day
all presents a stress free student's life in a Government Smart School Moga. Not only
private missionary schools are better. Govt schools also provide all round education to
prosperous life. Inference here is that people should have faith in government schools
and encourage their wards to study there. They are called smart schools. It is an
advertisement for govt school.
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Figure 4.2.1.1.28 Patriotism Graffiti (2022) Meret Cannt

Meerut Cantt is famous for sikh LI. In fantasy the balloons in the tri-colors, the wall
too in the tri-color presents an atmosphere of sacrifice and patriotism. The officers
sitting on a table and mike before them presents a narrative for the induction into the
forces. A salute to the brave hearts. It also attracts youth with an advertisement for the

Services.

27. 50™ golden jubilee of Indian armed forces, the infantry and naval unit is an
inspiration and strength against our enemies. The fist is the force behind the armed

services.

Figure 4.2.1.1.29 Golden Jublee (2022) Meret Caant

It is a celebration as well as a tribute, an inspiration as well as appreciation of the
Indian army.
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28. Suraj Kund Mela

Figure 4.2.1.1.30.Preserve your Heritage, Suraj Kund Mela, (2022), near Chaudhary
Devi lal Park Gurgaon, New Delhi, Self Clicked.

Here Cultural aspect is Heritage preservation. Suraj Kund Festival is a colourful

traditional craft festival. The artist, weavers, sculptures from different parts of the

country as well as visitors from international destinations come to have a look at

objects made from wood, mettle, bamboo, stone, iron, glass and textile.
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Figure 4.2.1.1.31. Suraj Kund Mela, (2022), near Chaudhary Devi lal Park Gurgaon,
New Delhi, Self Clicked.

Theme of the fair is always written at the entrance. So design is thematic and
explorative in nature. Traditional cousins, folk, theatre, dance and music are the

activities of entertainment. Symbolically, it is to preserve your heritage.

Figure 4.2.1.1.32-4.2.1.1.33 Suraj Kund Mela, (2022), near Chaudhary Devi lal Park
Gurgaon, New Delhi, Self Clicked.

Positive influence is to connect people and new generations to the religious and
mythological, historical references of the past. To connect people and new

generations to the religious and mythological, historical references People from
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different walks of life are hinted at the traditional crafts of India to preserve centuries

old heritage.

29. Celebration of Kullu Dussehra with deities is a famous tradition of himachal.

Figure 4.2.1.1.34 Kullu Dussehra celebration at HimachalPradesh

Devi Hidimba is being worshipped by the people. The procession scene has been

depicted.

30. Women working on their hands, A man on his musical instrument, the ladies

looking from the attires and windows, a beautiful installation type.

Figure 4.2.1.1.35 Murals on the walls of Nainital
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The culture of Uttarakhand has been presented. A big haveli type Villa having
installation of stones on the windows of the upper story from where the rich ladies are
looking in the yard. The ladies may be the maids working and grinding and on the
spin-wheel. A musician playing music to please the listeners and the ladies at the
window. It is the lifestyle of the former princely family. Hence the socio- cultural

heritage must be preserved.

31. The Graffiti of a beautiful Himachali Woman painted in yellow is a lively picture

of apple plucking.

Figure 4.2.1.1.36 Self Clicked (2022) Mall Road, Shimla.

She holds a basket full of red apples on her back. She is presented in the green and
blue background that holds the sight of the passers-by. The picture is a true image of
Himachali culture where women are more actively engaged in small agriculture,
firewood collection, looking after household weaving and collecting nuts and fruits.
While men sit ideally at home in the hills. The symbolic message is her role in the
economy of the family so she needs attention and respect and status in the male
dominated society. It highlights the status of women in Himachal. The yellow color
reflects her enthusiasm and happiness for her work and independence. Green color
reflects farming and a clean environment. Blue for her loyalty towards work and
family.
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32. As the project highlights the celebrations a descriptive scene has been created to
show celebration of the independence day at the famous ridge. In the background of

the urban development of the shimla the prestigious Christ church is also seen.

National issue has been depicted as a cultural aspect. National Flag. Celebration of
Independence day at the ridge. Design is Narrative Traditional meaning here to show

celebration of the independence day at the famous ridge.

Figure 4.2.1.1.37 Self Clicked (2022) Mall Road, Shimla.

The tri-color of our national flag is fluttering in the sky over the hills. Semiotically, it
is the symbol of unity in diversity. Though states now himachal is a full fledged state

of India and hints at being proud to be Indians.

33. The graffiti on the celebration of completing of 50" years of statehood of the

himachal Pradesh has its impact on the celebrations on the Mall Road, Shimla.
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Figure 4.2.1.1.38 Self Clicked (2022) Mall Road, Shimla.

In this graffiti, the royal couple dressed in royal traditional jewelry are cheered by the
people. It is a depiction of the formerly princely states on the slopes of the snow clad
hills. The descendants of the Indus valley had bands of singers, musicians and dancers
that celebrated different festivals. The heritage and the traditional culture is refreshed

in the minds of the people on looking at the smiling couple.

34. 1t is the graffiti of a religious festival where people celebrate the occasion. The

temple and typical celebration with rituals are a part of cultural heritage.
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Figure 4.2.1.1.39 Self Clicked (2022) Nainital , Uttrakhand

The folk dance in folk dress by the youngsters and watched by the elderly sitting in a
side is refreshing. The message is clear- to preserve heritage.

35. Harappan Civilization in Haryana

Depicts the earliest urban culture of the Indian subcontinent. Evacuated from the
Indus river valley, the seals and ceilings, the great bath, utensils, sculptures, pottery,

jewelry, made from terracotta, metal and stone reflects on cultural influence on
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irrigation, farming, tax, yoga, hindu Gods, Mother as Goddess, all symbolizes

fertility.

eSO
RE ”@’%

Figure 4.2.1.1.40- 4.2.1.1.42 Save Heritage (2022) near Chaudhary Devi lal Park
Gurgaon, New Delhi, Self Clicked.
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Figure 4.1.1.43 Save Heritage (2022) near Chaudhary Devi lal Park Gurgaon, New
Delhi, Self Clicked.

Figure 4.2.1.1.44 Save Heritage (2022) near Chaudhary Devi lal Park Gurgaon, New
Delhi, Self Clicked.
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The Animal figures, Shiva and Rudra and Tree Seals, all represent the tree of life. The
tagline ' REMEMBER WHERE YOU CAME FROM’ is very appropriate.

ek ol

Figure 4.2.1.1.45-4.2.1.1.46 Save Heritage (2022) near Chaudhary Devi lal Park,
IFCO Chowk Sector 38, Gurgaon Self Clicked.

It is the walk of the man from Stone age to the present polytheistic culture and

civilization which lead to the next generation.

36. Harvesting Moon of Sept-Oct

-

Figure 4.2.1.1.47. Harvesting Moon of Sept-Oct, 2021, Metro Station, Banglore
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Here The giant Harvest moon on an unpainted wall. Design is illustrative. Beautiful ,
natural phenomena of the phases of a moon. Positive influence here is that it is a
cultural tradition symbolic of seasonal occurrences in nature. Inference is Symbol of
Universal connect as the moon is earth’s permanent natural satellite and it is a symbol

of fertility also.

37. Man with the Dog and Goats

In the celebrations, the sani pastoral tribes of kullu cannot be forgotten. The picture of

the graffiti suggests a large flock of goats and a gaddi dog along with their master.

Figure 4.2.1.1.48 A man and a Goat and a dog, Self Clicked 2022, Shimla Mall Road.
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The animals are trained to be disciplined and enjoy the weather, the surroundings and
the company of their master. A very unique idea of presenting the different livelihood
of rearing goats and sheep in the hilly areas.

38. Himachal Pradesh is multi religious and multi cultural state. As most of the snow-
peaks and hill tops and natural caves are beautiful, rare and peaceful, they are
considered as adobe of gods and goddesses. Hence it is considered as Dev Bhoomi

also. The Kullu Dusshera is very famous festival of Kullu.

Figure 4.2.1.1.49 Fair Scene 2021, Mall Road, Shimla

A grand fair is organised and a congregation of different deities along with Ragu Nath
ji is marked with all rituals and traditions. The graffiti refreshes the mythical and

religious aspects of the cultural heritage.
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39. In one of the interiors, there is the graffiti of the Jakhoo temple on the hill top.

Figure 4.2.1.1.50, Self Clicked (2022) Shimla Café, Shimla.

The way to Jakhoo passes from near the church and a picture of hanuman ji is also
sketched in black paint. The place symbolises peace and spiritual feelings of the Dev

Bhoomi.

40. Shutter Shop having picture of Lord Krishna wearing kullu cap and Radha ji in
Red attire.

Design is Narrative. Paintings of Radha and Krishna has been depicted. Her long tied
hair in the balcony presents a blissful company of the two- the theme of eternal love
between Radha and Krishna being the Kangra painting. Hence, the mythological
stories are also presented. Inference presents spiritual experiences symbolizing the
souls devotion and God. (Spiritual Love and Devotion)

Even on the shutter of a shop there is a picture of the blue God Lord Krishna wearing
yellow dress with kullu cap as head gear and Radha ji in Red attires.
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Figure 4.2.1.1.51. Self Clicked (2022), Graffiti on Shutter, Shimla

Her long tied hair in the balcony presents a blissful company of the two- the theme of
eternal love between Radha and Krishna being the Kangra painting. Hence the
mythological stories are also presented. It presents spiritual experiences symbolizing

the souls devotion and God.

41. Amir Khan as Gajani is a role model for the youth.

Figure 4.2.1.1.52 A role Model Self Clicked(2022) PAP Chowk, Jalandhar
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The February elections in Punjab showed this graffiti as to caste vote, to fulfil
responsibility. The theme keeps on changing and hints at the responsibility. Amir

Khan as Gajani is a role model for the youth. Design is a national reflective theme.

The February elections in Punjab showed this graffiti as to caste vote, to fulfill
responsibility. Awareness amongst the youth to vote as per their role model. The
theme keeps on changing and hints at the responsibility. And they should not forget to

cast their vote.

42. Cooperation

Figure 4.2.1.1.53, Self Clicked (2022) Tyronica Complex, Lodi Colony, Institutional
Area, New Delhi.

The graffiti is from Lodi Colony and the flat figures in Red, Blue and Green have
been depicted. Carrying and supporting each other for the sake of upliftment of the
society. Symbolically this is a value of cooperation in social life. It is not parasitism, it
is mutually beneficial for the sake of society and social interaction. The flat figures of
different ages showing helping hands to each other. This is the latest lifestyle of the
next generation. It reflects the evolution of man from the stone age. The mentality has
now changed. Light Green color shows the beginning of life. The Blue is for
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innocence. and Red color is for Love. The new generation is for help and progress

through love.

43. Education

Figure 4.2.1.1.54 Tyronica Complex, Lodi Colony, Block 18, Institutional Area, New
Delhi.

The Graffiti shows different aspects of life. It presents professions and struggles for
fending the meals by the middle class people. There is a composition of teaching a
balloon seller, decorated house and drugged handing on the wall. The balloon seller is
playing the pipe and enjoying. The Parent is sitting with a daughter who is studying.
In the street domestic cow has also seen. Symbolically the graffiti deals with social
responsibilities of daily life including looking after the animals. The drugged and

flower decoration hints at prosperity and vocational skills.

44. The graffiti monochromatic, sepia color scheme shows mantras from Geeta and is
full of symbolic ideas. A wheel of time, that is called a kal chakra, The fire around
Dropti shows her plight in the presence of the king and the elders. Five Pandavas,
Duryodhna sitting for chausar Conch and the snake ‘Shesh Naag’ symbolises lord
Vishnu as Lord Krishna and the chariot in the battlefield of Mahabharata.
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Figure 4.2.1.1.55 Self Clicked (2022), Kurukshetra

The first sound of creation, the sound of ‘Om’ , is represented by the Conch in the
battle of good and evil. This represents a fearless first woman in the man powered
society.

45. A part of the wheel of the chariot of Lord Krishna, a hand presenting Cheer- haran
and a hand pulling the sari while Lord Krishna helping and supplying the cloth to

Dropti. A mid a scene from a battle field with the different episodes has been merged.

Figure 4.2.1.1.56 Self Clicked 2022, Kurukshetra
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The peacock feather represents the power of Lord Krishna. The pictures of Elephants
shows power, strength, wealth and also vedic deity. The composition presents Dropti
as a human body. Lord Krishna as enlightenment. The whole picture as a unit

represents that there is no question of women's equality in those times also.

I1. Pertaining to Social Change

1) The third very catchy graffiti of the social advertisement is regarding a very
burning topic. Save Girl Child against the female-foeticide in the womb. The
slogan mind set is changing. The slogan written is in Hindi, which can be

translated as

Need mother... Need sister...

Want wife... Then why don’t need a daughter?

Figure 4.2.1.2.1. Save Girl Child (2020), Chandan Nagar Railway Under bridge,
Jalandhar,Photo Courtesy: Self Clicked

The black boundary reflects ignorance, stereotype and age-old traditions of the
society. The dark blue base of the graffiti has a sense of responsibility and security of
a girl-child. Blue being the color of trust and loyalty has been used to take a pledge to
show affection and liking for a baby girl.
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The pink dressed baby with a flower in her hair and innocent expressions make it
lovable as well as digs deep into the hearts of the onlookers to do justice to the child

that cries to let her live.

2) Another Example of Women Empowerment is at Workshop Chowk, Jalandhar,
many social advertisements on Women Empowerment and Girl Education can be

seen. The beautiful landscape surrounds the old G.T. Road and a women's college.

FEEESAN
IMF,

Figure 4.2.1.2.2 Photo Courtesy: Lall Apoorva. (2020). Women Empowerment.
Hans Raj Mahila Mahavir Chowk (HMV), Jalandhar

The book, hand as a fist holding paintbrush, sparrows, face of a woman and flowing
black tresses is a beautiful picture to behold otherwise. The meaning to different
perceptions could be different as in the language of semiotics, the signified and the
signifier, the literal and the symbolic meaning presents a different view. Book is a
symbol of learning and a book stands for knowledge also. Book also represent a way
of communication. The new ideas and desires are also conveyed through book. In the
graffiti, the book is placed on the head of a woman and sparrows are flying.

Paint brush is a tool of art and also transport to a different creative world. It stands for
a change also. Hand as a fist for a revolt or revolution against stereotype and brush in
it different aspects of knowledge manual labor, strength, thinking and feeling of self-
reliance.
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Teach girl-child is giving her knowledge, enlighten in her to hold a skill or vocation
and the sparrows flying from the pages could be relieving from a stressful life.
Sparrows are a community that shows courage, hard work but stands for caution also.
Seven Sparrows could be the seven rishes of Indian mythology that are embodiment
of knowledge and learning. Brown Sparrow is creating warmth to the serve face of the
woman. The bindi on the forehead makes her confident open eyes appealing and
confident. The graffiti of the social advertisement is for the cause to teach the girl
child for her self esteem. That is totally different from the society a century back. The
Sparrows are hope for the women or girl child. Reddish Brown background gives
stability to the thought to get exposed to enlightenment, to get education to be

independent.

3. Another Social advertisement is giving wings to a school going young girl with two
palates. She is projecting walking towards an unknown destination life after school.
She is secure as a distant tunnel. She will lead her shape of a place of her choice.
Shape of heart with the fingers is building her faith and belief to achieve her dreams

by passing all the odds and thins.

Success is waiting; light is waiting for her in the world after she gains knowledge and
gets enlightened. Blue color gives her inner security, Pink shows the girl is immature
but wants to reach her destination. Her back towards the audience shows she wants to

go ahead to achieve her heart’s desire to capture success.

The color communicates that she is filled with energy to go ahead. The fingers that
make a heart are yellow, full of enthusiasm and opportunity for the girl and glory for

the society.
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Figure 4.2.1.2.3 Photo Courtesy: Lall Apoorva. (2020). Educate Girl Child. Hans Raj
Mahila Mahavir Chowk (HMV), Jalandhar

So the message could be decoded to provide opportunity, positivity and awareness
towards learning and getting skilled through the power of education, getting self-

reliant and keeping self-esteem.

4. Another advertisement with green outlines of a fully grown tree and the trunk in
the form of a red face and white head is an abstract form of art. It’s white

background fills it with eternity.

Figure 4.2.1.2.4 Photo Courtesy: Lall Apoorva. (2020). Keep City Clean and Green.
Hans Raj Mahila Mahavir Chowk (HMV), Jalandhar
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Red being the color of passion, love and joy is a primary color too. Red is also a color
for a danger. So can be a warning to the mankind to keep the environment clean by
saving trees. The green leaves on the fully grown tree branches and the outline
reflects the pollution free zone or plant more trees or ‘Save Trees’ and ‘Save
Environment’ theme. No slogan is written. White background is symbolic of purity
and cleanliness and it is also angelic. It is also a new beginning to think for a pure
environment and grow more trees in the modern urbanization and industrial
development. The shape of head is brain as a thought that aspires for a clean
environment. The Graffito gives a clear message to have a clean green city. The
advertisement is painted on the outer boundary of a developing park in the otherwise

busy road.

No message is written, only a healthy tree with a calm and clean atmosphere speaks
for itself. Also clean brain mind lowers anxiety. It is refreshing and the tree is healthy
so could be the life of a person in a cheerful presence of nature. White head reflects to
shun ignorance. It is a sense of cleanliness and enlightenment. A message to go back
to nature in a new and latest context where we have no time to stand and watch the
beauties of nature. It is a change in the life-style of a man that has become a machine

tool to gain material advancements.

5. The bewitching Women’s Face with closed eyes, adorned with ornament and a red
dot ‘bindi’ on head and flowing black tresses along with a healthy branch of green
tree, gives an idea of relaxation and meditation. A beautiful painting with a beautiful

face.
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Figure 4.2.1.2.5 Photo Courtesy: Lall Apoorva. (2020). Plant more trees Save nature.
Hans Raj Mahila Mahavir Chowk (HMV), Jalandhar

Nature displays beauty. Beauty is also associated with feminine characters and
aesthetics. The face is a perfect blend of human beauty. The closed eyes of the painted
beauty suggest stress relieving meditation for spiritual peace in the company of
nature. The botanical imagery in itself fills peace in mind. So in the company of
nature, it is all beautiful that one aspires for. The flowing loose hair are significant of
a social rebellion where woman needs a well maintained mental health. Meditation
enhances intellect and brings good fortune also which is represented by the red dot on
the forehead.

To enjoy the fruits of nature, wealth of nature one has to live in a clean green
surroundings and peaceful fresh area. So keep the environment clean by planting and
growing more trees. The company of nature is good for personal as well as the public
health. Closed eyes give insight and real practical knowledge of the world. It is said
that symbols put emotions and ideas in a piece of art when our senses sight, touch,

hearing, smell and taste fail.
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6. Stop Child Labor, the motto and the social message through this social cultural
advertisement with red color on white background is very befitting. The begging child
sitting with folding hands a bowl in front shows the child labor in the form of
begging. Begging is a curse in itself. The expressions on the face of the child make
him pitiable and pathetic. It also reflects the abuse commonly known as child

trafficking and child kidnapping for many evils in a society.

Figure 4.2.1.2.6 Photo Courtesy: Lall Apoorva. (2020). Stop Child Labour.
Opposite MBD Mall flyover, Jalandhar

The white background is to highlight the innocence of childhood and red colour is a
sign of danger for society and an urgency to save the innocent from the clutches of the
gangs who rob the children of their childhood.

It is a message to the society to be cautious against the atrocities against a child.
District Administration, Jalandhar has promoted the cause of the children in different
forms in the main crossings and properly targeted places for the outdoor
advertisement of social issues.
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Bowl gives a meaning to life - for a child food item or water. In Buddhism, the
begging bowl is sacred. It represents the Buddha and the teachings of Buddhism
Opening of the third eye.

7. Child Help Line number and a smiling child with a phone is information for all
ages to curb the child-abuse. The slogan is in Punjabi, so that even the children could
read it easily and a police van is a full-fledged scene created by the artist. Those who
cannot read the language could follow the picture and understand the message to Stop
Child Abuse.

Figure 4.2.1.2.7 Photo Courtesy: Lall Apoorva. (2020). Stop Child Abuse.
Opposite MBD Mall flyover, Jalandhar

Green background is for kindness towards children. It is also to give healthy
atmosphere to the children at home and in the society. The Red color of the phone
number stands distinct and attracts the attention of the passersby. The police van
represent the right of the child to be given respect. The cartoon picture of the child is
for attracting small students. Hence the graffiti in itself is a fully appropriate medium

to spread a word to help children line a dignified life.

8. Save Girl Child, Educate Girl Child in Red on yellow background and a slogan
only educated Girl can give an educated family, educated society.
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Language used is Punjabi the local language of Punjab. A girl holding books in one
hand and raising the black curtain to look at a beautiful landscape on the other side of
the road that is clear and smooth inspires the viewers to stop and watch. The beautiful
scenery on the P.A.P crossing - the most crowded byepass to Amritsar, Jammu,
Ludhiana at Jalandhar. The red dress adorned by the girl attracts the audience the
gumshoes. She wears is hr readiness to move ahead towards the world of sound
knowledge after raising the black curtain of the ignorance and in experience.

(Unlettered, uneducated, illiterate, simple.)

Figure 4.2.1.2.8 Photo Courtesy: Lall Apoorva. (2020). Save Girl Child, Educate
Girl Child . PAP Chowk flyover, Jalandhar

Yellow background boosts the enthusiasm of the girl who stands for all the female-
gender. The Road shows spontaneity and opportunity. The gender-bias cannot hold
the positivity as the girl is all set to walk down and tread the path as she is wearing the
black gumshoes, a sign of elegance and discipline. She cannot be intimidated as she

represents passion and fire to learn and earn fame and recognition in the world.

9. The diversity of different cultures due to globalization, a new generation has
evolved. They find amusement in innovation and take initiative to lead their lives in

their own style.
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Voter’s Selfie-Point at the boundary wall of Nehru Garden is a very appropriate place
to target the audience who are going to cast their vote for the first time. They have to
enroll themselves as voters to franchise their right to vote in our democratic setup in

India.

Figure 4.2.1.2.9. Photo Courtesy. Lall Apoorva. (2020). Voter’s Selfie Point.
Adjoining Municipal Corporation Wall (Nehru Garden), Jalandhar.

The Sky-blue background and reddish torch (Mishal) and the flame in the form of
three colors of our national flag attract the selfie cultured new generation to register
their name for vote. The cartoon figures carrying upwards the mishal is the latest
trendy youth who prefer entertainment and freedom of self-expression. The
advertisement draws attention as a selfie-point but it hints at the most important social
issues of registration of names for the upcoming voter’s list so that new voters could

be added to the list in time.

Blue represents wisdom. It is for introspection and a deep understanding. So standing
up with loyalty is the motive behind the background. The youth has to use wit and be
loyal towards their duty for the sake of their country.

10. Girls Education:
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Education helps in control of child abuse. Example: Pencil-Sword. The girl child is

not welcomed in our society but...

Figure 4.2.1.2.10. Photo Courtesy: Lall Apoorva. (2020). Girl Education.
Opposite Lyallpur Khalsa College Under Flyover, Jalandhar

Now with change in ideology ensure a safe health, protection through education to
empower the women offer them an opportunity to avail all possible comforts of life.
Education is an important tool in this regard. Many evils depicted in society Example
Child Abuse, early pregnancy, home violence, early marriage and slavery can be
prevented if the girl is educated. If she is given a free hand to make her decisions.

Pencil in the form of a sword reflects opportunity and awakens awareness. It
energizes and stimulates the mood of the child to get an education.

11. Save Girl Child

Black and White says that a girl child is a mother, wife, friend, daughter, sister. When

you kill a girl you kill many others.
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Figure 4.2.1.2.11 Photo Courtesy: Lall Apoorva. (2020). Save Girl Child.
Opposite MBD Mall , Jalandhar

Birds flying to show the independent decision making power of a woman. Colored in
black Tree gives shelter to the girl. Breaks myths and stereotypes around gender
inequality. It is a beautiful message to society to give a proper place to the girl child.
The black and white colours control the hidden power to come out as a discipline to

work for family, society and the nation. Stopping female foeticide is the issue taken.
12. Women Equality:

It quotes that the girls have the right to educate the future of the country. Encourage
their daughters to study. Gender equality, faith in women’s ability to work and take
her own decisions. The ad is in white and black and the language used is English from
darkness illiteracy to light literacy.
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Figure 4.2.1.2.12 Photo Courtesy: Lall Apoorva. (2020). Women Empowerment.
Opposite MBD Mall , Jalandhar

Gender Inequality is a raging social issue. The birth of a girl child is always
unwelcomed, even we know about the killing of a girl. Girls are forced to drop out of
the schools. She is considered as a burden to the family. It is hard to believe that this
discrimination is there even in the 21* century. To awaken the society against female
foeticide, girl child discrimination and gender bias. To secure the future of the girl
child and to make a change in the mindset of society the authorities take the help of
Graffiti Advertisement nowadays. Here the cultural aspect is: The birth of a girl child
in Indian Society is never welcomed. The gender inequality leads to force the girl
child to drop out of the school and discontinue her studies. She is considered a burden

to the family.
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13. Let her Speak in Red creates urgency.

T
ANARED

Figure 4.2.1.2.13. Photo Courtesy: Lall Apoorva. (2020). Let her Speak
Opposite MBD Mall Flyover, Jalandhar

It cautions through lips, ears, hands, fingers touching to ears in black and white. Black
shows power and elegance to provide equal opportunities to the women folk. The
figure is symbolic in itself with the change in mindset and the attitude towards
women. They contribute to making a family. It is not true that she cannot make her

own decisions. Stop intimidating and creating fear in women.

14. The society and culture changes with time and dynamic change in ideology and
technology. Society and culture changes with time and so is the dynamic change in
ideology and technology. It aims at a platform to convey development and technical
process of science and technology. The pink Octopus with eight legs moves, swim

and do all the activities under water.
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Figure 4.2.1.2.14. 11T Powai, mumbai, Tech fest 2018, Artist: Amaro Abreu , Painted
on main Il T wall .

It adapts itself to all the environment. Positive Influence is Graffiti here leaves its
impact on efficient sustainable liveable quality of life in urban population. Traditional
predictable meaning is a beautiful pink octopus is an animal in the sea. Positive
influence is it encourages the young inventors to explore more innovation challenges.
Here Octopus symbolises mystery, flexibility, intelligence, adaptability and quick
learning. The values are of the next age generation. Octopus in pink presents
compassion, admiration, communication and energy. Bluish Green colour reflects

cyan piece cool and calmness played by octopus with eight legs.

15. The Graffiti shows an imaginary planet and parallel life on another planet by
Amaro Abreu. The evolutionary process of a society and culture that is presented here
is life on another planet. The Graffiti shows an imaginary planet and parallel life on
another planet by Amaro Abrue. An abstract narrative with leafless tree, a bird,

explosion, or fire, aliens and a lady sitting behind the wall.
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Figure 4.2.1.2.15 IIT Mumbai Tech Fest 2018, wickedbroz.com | April 21, 2020

A gloomy and dingy picture. This is a very peculiar world with other forms of life.
This is a planet where there is no evolution in technology. It is perspective design and
is reflective in nature. With different colors of Red and black, yellow, Green. A very
peculiar place with different types of people, birds and trees. It encourages the young

inventors to explore more innovation challenges.

Red and warm colors reflect love to aggression. The yellow is happy, cheerful, but
attention is grabbed by the firey light which shows the explosion and heat of
destruction on a leafless tree.

The brawny humble and natural objects scattered with Olive Green Bird shows
fertility, Growth and hope.

The bird is a symbol of peace and imagination. Perhaps a lady sitting is praying for
peace and a struggle free life.
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Figure 4.2.1.2.16 Indo Asian News Service | July 07, 2018

The interactive experience on the demand for children in the sex industry is unveiled
Fab India with St+art worked on the missing public art Project projects a city wide

project against commercial sexual exploitation of children.

Yellow and black colours are used to draw a silhouette of a girl child. It highlights the

glaring issue of child trafficking on the walls of Delhi by art and technology both.

The painted child is sad, afraid and her eyes are questioning something is the
traditional predictable meaning. People are trying to trace the missing children who
are the positive influence of this Graffiti. Yellow background highlights the missing
child . The expression on the black face shows sorrow and a demoralized child. It is a
picture of a scarred and lost child in the big world of unfamiliar faces.

Yellow background and black colored silhouette girl child is being painted in the
picture.
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17. In this, Graffiti exposes child trafficking and pornography. It is a fight against
child sexual abuse. A bold face of a girl child in pink and a few geometrical designs

are shown.

Trafficking is demand driven and is created by the public itself. It leads to the supply
of the girls.

Figure 4.2.1.2.17. Missing Child , www.hotfridaytalks.com, 15 July 2018

A simple sketch of an innocent child’s face expresses the innocence of childhood that
needs affection and security. According to Debjani Goswami Delhites way of Social
Awareness through Graffiti Art Wall Art. It is against exploitation of children. Artist
Leena Kejriwal and Amogh lux of the missing public art project feel that the issue is
glaring at us every day. To rock, this Graffiti creates awareness to the role of the
public. The expression and the emotions on the face on the wall are so lively that the
writer has exposed the child sexual abuse issue perfectly and effectively.
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18. Theme taken up in ‘Tinka Tinka Tihar’ by one of the women inmates. Theme is
reformations of emotions. Typography has been adopted as objects. Different colors
decorate and highlight the message. This is the longest mural from Hari Nagar Depot
from Lajwanti flyover. A poem in which the beloved waits for lover. The beautiful
representation of personal plight, pain of separation because of prison. The feeling of

the pain and separation from the family.

Figure 4.2.1.2.18. Tinka Tinka Tihar From Hari Nagar Depot from Lajwanti flyover,
New Delhi

Colors, images and poetry that adorn the wall of a prison complex. White, red dots
shades and outlined with blue. Theme is reformations of emotions showing how she
misses her husband. The work shows that they have human qu